


Examples of Toshiba’s commitment include:
being one of the first manufacturers to cease
using flame retardants in products and, almost a
year before required to do so, launching the first
PC in the world to fully comply with RoHS, the
environmental regulations set forth by the Euro -
pean Parliament. In several other cases as well,
Toshiba has implemented environmental solu-
tions before regulations have been put in place.

Toshiba of Canada Limited is committed to
following the corporate direction. Toshiba Canada
is a founding member of Electronics Product
Stewardship Canada (www.epsc.ca) and a mem-
ber of Canada Busi ness for Social Respon sibility
(www.cbsr.ca). In March 2006, the Cana dian team
launched the Toshiba Environment Reuse and

Recycle Program (TERRE). TERRE is a proac-
tive program to ensure that end-of-life computers
are disposed of in an environmentally respectful
manner. Toshiba will recycle any manufacturer’s
laptop computer, projector, LCD monitor or
pocket PC free of charge. Other subsidiaries
within the Toshiba Worldwide family have subse-
quently followed suit.

capabilities, offering consumers a complete per-
sonal entertainment solution. 

Toshiba brings industry-defining expertise to
laptop PCs with the Portégé “Thin and Light”
series. The Portégé R500 Series is the world's
thinnest laptop series with an integrated optical
disk drive. This series includes models with flash
memory drives, providing the highest levels of
mobility and durability to laptops for business
use. Projectors and LCD monitors as well as a
variety of accessories are also available. Adding
to the productivity of the office environment are
multifunctional colour copiers and business
telecommunication solutions.

From high-performance CT and leading-edge
X-ray products to patient-friendly MRI systems,
innovative ultrasound and medical diagnostic
imaging equipment, Toshiba offers products
focused on improving the quality of life. In 2007,
several Toshiba Aquilion CT cardiac scanners and
IVR systems were installed in the Peter Munk
Cardiac Centre in Toronto, making it the most
advanced cardiac diagnosis and treatment loca-
tion in North America at the time.

Toshiba’s commitment to research and develop-
ment allows Toshiba to be first in the market with
many innovative products. Over the past 130 years
Toshiba has introduced a number of revo-
lutionary firsts, including the laptop com-
puter in 1985.

RECENT DEVELOPMENTS
Toshiba is leading the evolution of
personal entertainment, providing
consumers with the products
necessary to enjoy their movies,
games and music in a simple,
interactive manner. Incorporating
convenient and versatile features such
as an HDMI output port into select
laptops allows consumers to tap
into a home theater or other exter-
nal consumer electronics device and tailor the
home entertainment experience to their individ-
ual preferences.

PROMOTION
Toshiba is committed to creating a high quality of
life for all people, including customers, suppliers
and employees. Toshiba’s commitment to Cana -
dians reaches beyond the corporate boardroom.

Through a corporate donations program,
Toshiba supports many national and local

nonprofit organizations, medical and
educational institutions, the arts and

entertainment community, amateur
athletics, as well as community
events. Corporate giving allows 

the company to contribute to the
communities across the country that

have helped Toshiba grow and succeed
since its founding in Canada more than 

39 years ago.
In addition to matching employee

donations to various charities,
Toshiba supports the following pro-

grams in the areas of technology and edu-
cation, healthcare and the environment, includ-
ing Room To Read, Upopolis, Scouts Canada
and the Toshiba/NSTA ExploraVision Awards. 

BRAND VALUES
Toshiba is guided by a universal set of values that
lie at the heart of its identity, “Committed to
People, Committed to the Future.” The Toshiba
Corporation places a strong emphasis on con-
tributing proactively to building a sustainable
society and creating a higher quality of life.
Accordingly, the company is promoting environ-
mental management with the aim of attaining the
target of Environmental Vision 2050: increasing
the Toshiba Group’s overall ecoefficiency tenfold
in fiscal 2050 compared with fiscal 2000.

Being fully aware of the impacts on the 
environment of business activities and product
development, Toshiba strives to reduce such envi-
ronmental impacts and focuses on three perspec-
tives: prevention of global warming, control of
chemical substances and efficient utilization of
resources. Toshiba established its initial environ-
mental policy in 1989 founded on the recognition
that the Earth is an irreplaceable asset and it is
humankind’s duty to hand it on to future genera-
tions in a sound state.
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❍ In 1927, a cathode ray tube made by
Shibaura, one of present-day Toshiba’s
predecessor companies, was the first in the
world to receive a television image. Kenjiro
Takayanagi succeeded in displaying a
Japanese letter on the screen. 

❍ In 1985 Toshiba revolutionized the comput-
ing world by introducing the world’s first
laptop computer.

❍ In the fall of 2007 Toshiba was named the
greenest vendor by PC World for having
five laptops rated gold according to EPEAT
standards. EPEAT is a system to help pur-
chasers in the public and private sectors
evaluate, compare and select desktop com-
puters, laptops and monitors based on their
environmental attributes.

THINGS YOU DIDN’T KNOW ABOUT
TOSHIBA
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