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same held true for the handful of
fans and media that had to travel
many kilometres south of Calgary
on gravel roads to experience
international show jumping in a
way that had never been seen
before in North America. For
those not able to attend, they
could watch a twelve-minute tel-
evision highlight segment on
Wide World of Sport.

By the time Spruce Meadows
celebrated its twentieth anniver-
sary it was a vastly different place
from the cattle feed lot originally
purchased by the Southerns in the
early 1970s.

This unlikely facility in this
unlikely place was now firmly
entrenched on the world’s sports
calendar. Athletes, media, fans

the 2007 season, a dozen athletes
could claim the same success,
having won nearly $15 mil-
lion of the more than $70 million
awarded in its history.

PROMOTION
Spruce Meadows utilizes the in-
house talents of its graphics,
design, television and media serv-
ices teams for the creation and
execution of all of its promotional
initiatives. These are diverse, wide-
reaching and often undertaken
with sponsors and or media part-
ners on a regional, national, world-
wide basis. Promotions range from
on-site product showcasing to
international promotions that can
be either athlete- or fan-focused.
One of the most significant

and sponsors embraced the

marketing and promotional assets

Spruce Meadows brand and all it
stood for.

To meet growing demand,
the physical plant and infrastruc-
ture expanded considerably to
include permanent state-of-the-
art television production facili-
ties, trade halls, hosting venues,
business and convention facili-

is the well-established loyalty of
the fans, media and sponsors.
This, in combination with the
Spruce Meadows Television brand
being in the marketplace virtu-
ally all year, has led to Spruce
Meadows being considered a
“destination” for thousands of
fans and athletes annually.

ties and stabling for up to one
thousand visiting horses.

By the turn of the century Spruce Meadows
had a full-time professional staff of 80, had
attracted more than 5 million fans, had awarded
two athletes more than $1 million in prize money,
drew daily crowds of more than 40,000 fans and
its events were broadcast to 100 countries.

THE PRODUCT
Spruce Meadows was created to celebrate the
horse. The horse will always be central to Spruce
Meadows’ focus, operations and brand.

The vast majority of the year at Spruce
Meadows is spent organizing and hosting the
leading show jumping tournaments of the world
in all of their complexity. This includes charter
aircraft scheduling and coordi-

athletes and allow them to share the environment
of major championship sport.

Each Spruce Meadows tournament carries a
theme that allows the organizing committee to
design entertainment and special features pro-
grams that run in conjunction with the sport.
These include parades, performance stages, fire-
works, cultural exhibits, international cuisine,
education programs and children’s activities.

RECENT DEVELOPMENTS

On two occasions in the new millennium Spruce
Meadows has been recognized as the sport’s #1
venue/event in the world. This is a significant
accomplishment against global competition
in much older and established markets such
as Rome (ITL), Aachen (GER),

nation for the horses, television
network negotiations, tournament
advertising and promotion, sponsor
relations, athlete relations, corpo-
rate hosting, competition schedul-

Barcelona (ESP), Dublin (IRE),
Rotterdam (NED) and dozens of
others on six continents.

For their efforts over the last
four decades, in 2006 Spruce

ing, staffing and management,
special features, media services, entertainment
programs, trade fair management and television
production and distribution.

Spruce Meadows organizes five FEI tourna-
ments a year that offer $6 million in prize money,
attract over 400,000 fans and are broadcast
worldwide. In essence, it is a professional sports
franchise without a team, featuring one of the few
sports in the world where men and women com-
pete against each other on the same playing field.

Spruce Meadows also organizes a number of
nationally sanctioned events that provide young
athletes their own Spruce Meadows experience.
These are often held in conjunction with the
major FEI events to inspire junior and amateur

Meadows co-chairmen Ron and
Marg Southern were inducted into the Canadian
Sports Hall of Fame.

The vision and purpose that spawned their
dream of Spruce Meadows continue today with
significant capital programs and development
throughout the 360-acre property. These include
expanded visitor capacity to meet growing
demand; ongoing beautification and landscaping
programs; new HDTV production facilities; edu-
cation, cultural and community outreach initia-
tives; and a continuing focus on high-performance
international sport.

In the first twenty seasons of tournaments, just
two athletes had crossed the $1 million threshold
of Spruce Meadows winnings. At the conclusion of
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BRAND VALUES
The Spruce Meadows brand has been embraced
around the world for how it has been established
and for what it represents. While Spruce Meadows
itself is different things to different people, for
everyone Spruce Meadows is:

* clean * sport

* green * basic family values

e international ~ * adventure

THINGS YOU DIDN’T KNOW ABOUT

SPRUCE MEADOWS

O Spruce Meadows has a “Pegasus” Club
made up of 500 volunteers.

O More than 15,000 competitive rounds are
jumped each year at Spruce Meadows.

O Spruce Meadows hosts over 300 events
each year outside of the show jumping
tournaments.

O More than 100 corporates make up the
Spruce Meadows family of sponsors.

O Spruce Meadows is home to 70 resident
horses.

O Spruce Meadows’ horses and riders have
competed at the Olympic Games.

O General admission to Spruce Meadows
tournaments has remained unchanged at $5
since 1976. Children under 12 years and
seniors are admitted free of charge.

O Spruce Meadows Television produces 130
hours of award-winning production each
year, which is distributed to 100 countries.
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