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customer facilities; 4.) storage tank clean-
ing; 5.) wastewater treatment and recycling;
6.) solvent recovery; 7.) lead recycling; 8.)
recovery of commercial-grade crude oil
from oil and gas exploration and production
activities; 9.) oil and gas drilling fluid recov-
ery; 10.) consulting to oil and gas compa-
nies for waste services from start-up to
abandonment of drilling locations; 11.) sand
recovery from gas well fractionation; 12.)
glycol recovery from natural gas dehydra-
tion facilities and 13.) re-refining of used
lubricating oils.

nationwide, to meet the needs of industry
— especially large, national customers.
This includes waste treatment facilities
in more than 80 industrial locations across
Canada and customized, onsite solutions
wherever they’re needed. Newalta has the
experience and the expertise necessary to
assemble the right combinations of equip-
ment and personnel on customers’ prem-

RECENT DEVELOPMENTS

Compliance with environmental regulations is
becoming more demanding and more complex.
For industrial producers who are competing to
increase output, reduce costs and improve safety
and environmental performance, changing regu-
lations can be daunting. For these customers,
Newalta’s expert services in environmental con-
trol provide important time and cost saving and a
major strategic advantage.

Whether it’s new land disposal restrictions
in Ontario, new drilling regulations in Alberta
or a host of other rising standards nationwide,
industry needs a fast, efficient response that
ensures compliance.

Newalta provides industrial-scale solutions
and high-quality record keeping that work in the
real world. As a provider of industrial value recov-
ery, waste management and environmental serv-
ices, Newalta has the necessary expertise in place,

ises and to provide practical innovations
that minimize environmental impacts and turn
industrial wastes into revenue streams.

In the future, Newalta will work to improve the
productivity of its operations, expand services onto
customers’ sites, commercialize new processes to
recover products for sale and acquire complemen-
tary businesses. Newalta plans to continue to diver-
sify its business, strengthen the organization and
improve the stability of cash flow. The company
has clear long-term advantages in its industry, and
these are expected to provide superior
returns to investors in the years ahead.

PROMOTION
Newalta’s name recognition within the
industrial sector has grown rapidly with
its geographic expansion and market pen-
etration. In addition, two highly memo-
rable advertising campaigns have elevated
the company’s profile in recent years.
The first campaign showed powerful
hands wringing valuable revenue streams
from industrial waste materials such as oil
and gas production waste, process piping
and decommissioned machinery and
equipment. The current campaign uses
small lightbulbs as symbols of innovation
and depicts Newalta employees illuminat-
ing industrial waste management issues
with small, practical and creative solutions.

BRAND VALUES

Newalta is a leader in the industrial

waste management industry. The com-

pany sets aggressive goals for profitable

growth, investment returns and geo-
graphic expansion.

Newalta’s management and its people believe
the way they go about achieving these goals is
important to customers, to company reputation
and to Canada’s environmental future.

Newalta is an innovator. Its people always look
for creative, practical, cost-saving solutions to waste
management issues. Motivated employees, top-
notch technologies and an encouraging work envi-
ronment provide the basis for successful innovation.
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Newalta’s business is built on these core oper-
ating values:

e Safety. Newalta’s top priority is the safety of
company practices that protect employees, visi-
tors, customers and neighbouring communities.

e Environment. Newalta is an environmental
solutions provider, helping customers achieve
their business objectives and raising the
bar on environmental performance wherever
appropriate.

e Customer Service. Newalta responds with
solutions that are tailored to customers’ needs,
regardless of the challenge.

* Integrity. It defines how Newalta treats employ-
ees, customers, suppliers, contractors, regula-
tory authorities and neighbours. It’s a compass
for the company.

By living these operating values, Newalta’s
people build lasting value in the brand.

THINGS YOU DIDN'T KNOW ABOUT

NEWALTA

O Every year, Newalta recovers and/or recy-
cles close to $400 million worth of valuable
products derived from industrial waste.
These recoveries represent major infusions
to customers’ bottom lines and value cre-
ation of more than $200,000 per year for
every Newalta employee.

O Innovative centrifugation technology enables
Newalta to recover high-grade crude oil
from oil and gas exploration and produc-
tion waste in Canada’s oilpatch.

O Although Newalta is not an oil production
company, it recovers more than 4,000 bar-
rels of crude oil every day.

O Newalta’s waste oil re-refinery in Vancouver,
B.C., turns spent lubricating oils into like-
new or better-than-new base oils, creating a
closed loop of continuous recovery and reuse.

O Newalta’s lead recycling facility near
Montreal, Quebec, has the capacity to
process 200,000 tonnes of scrap automotive
and industrial batteries to produce up to
100,000 tonnes of recycled lead per year.

O Advanced industrial wastewater treatment
systems enable Newalta’s customers to con-
tinuously recycle and reuse water and to
reduce their need for fresh water. Each
year, Newalta processes enough water to
fill 600 Olympic-sized swimming pools.
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