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It also provided Home with access to some of the
few markets they had not conquered already.

THE PRODUCT

With over 1,000 locations, Home Hardware
offers something for everyone, with product
selection customized to meet the specific needs
of each community.

Home Hardware Dealers operate stores under
four distinct banners:

Home Hardware stores offer housewares,
electronics, appliances, hand and power tools,
plumbing and electrical supplies, paint and paint-
ing supplies, sporting goods, plus automotive and
farm supplies, pet supplies, giftware and lawn
and garden supplies.

Home Building Centre locations provide a
range of products carefully selected for home ren-
ovation, repair and maintenance projects. Lumber,
paint, hand and power tools, plumbing and electri-
cal supplies and all manner of building materials,
including building plans, are available here.

At Home Hardware Building Centre locations
customers find the best of both worlds — com-
bining a full range of both hardware store and
building centre products.

Home Furniture features furnishings for
every room, from casual to formal, as well as
major appliances and decorating accessories.

These stores can choose from more than
60,000 individual products through Home’s
network of Distribution Centres. Dealers also
have access to an additional 40,000
products, many of them purchased
from local suppliers by individual
Home Dealers.

Supporting Canadian manu-
facturers and suppliers is a
fundamental part of Home’s
commitment that “Help is close to home.”

RECENT DEVELOPMENTS

In 2007, Home Hardware launched its affilia-
tion with Aeroplan, becoming the exclusive
home improvement partner of Canada’s leading
loyalty brand.

Recently, Home Hardware united with Mark
Cullen, Canada’s leading gardening expert, to help
expand Home’s presence in the lawn and garden
sector. Involvement with Mark has also seen the
launch of the exclusive line of Mark’s Choice
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premium flowers, shrubs and lawn
and garden care products.

Home’s Distribution Centres
continue to expand to meet the
growing needs of Dealers and
customers. The St. Jacobs Dis-
tribution Centre is now 1.5 mil-
lion square feet. The Wetaskiwin
Distribution Centre is now 780,000
square feet. And the Debert Dis-
tribution Centre is now almost
500,000 square feet.

Home Hardware offers con-
sumers a range of innovative and
exclusive products, all designed
to solve common household
problems. These items, from the
original Benchmark Retract-a-
Bit multi-headed screwdriver to
the new Benchmark Auto-Lock

pliers, have sold millions of units,
helping secure Home Hardware’s position as
the consumer’s first choice for help with house-
hold projects.

Home’s exclusive line of Beauti-
Tone paints, including the pre-
mium Designer Series brand,
test among the highest
in the industry for

coverage, dura-

bility and scrubbability and

is one of the fastest growing
paint lines in Canada.

Home has created an extensive line of
natural, environmentally responsible products,
under the Natura brand, that includes fertilizers,
detergents, household cleaners and chemical-
free dryer sheets.

PROMOTION

Home Hardware’s theme “Help is close to home”

has the industry’s highest rate of unaided recall.

Home Hardware’s previous slogan, “Home of the
handyman”, also continues to res-

onate with Canadian consumers.

Home’s flyer program operates
52 weeks per year, and its televi-
sion advertising program runs year
round as well.

Home is a major supporter
of high-visibility sports proper-
ties. These include rink boards
in four NHL cities; rink boards
in 49 CHL cities; title sponsor-
ship of the annual CHL Home
Hardware Top Prospects Game;
sponsorship of the Toronto Blue
Jays including prominent signage
behind home plate, and sponsor-
ship of the car driven by five-time
national CASCAR (now NASCAR
Canada) driver Don Thomson Jr.

——

Home offers a variety of specialty LBM Dealer
promotional services including Home Installs
Installation Services, Top Notch Contractor Loyalty
Program, Tough As Nails Contractor Shows, the
Beaver Homes and Cottages Design Book and
Architectural Solutions.

BRAND VALUES
Since its inception in 1964, Home
Hardware’s values have not

changed. They are based on helping
the independent Dealer stay independ-
ent, and on helping Canadian customers
solve their home maintenance, repair and
building projects, while providing the highest
possible level of customer service. Remaining
Dealer-owned and community focused allows
Dealers the flexibility to provide the kind of prod-
uct mix and range of services that their specific
market requires. Supplying the best possible
selection of national and private brand merchan-
dise at competitive prices — and delivering them
quickly. Supporting and educating employees,
and helping them to grow with the company.

THINGS YOU DIDN’T KNOW ABOUT

HOME HARDWARE

O Home Hardware manufactures more than
7,000 exclusive products and controlled brands.

O Home Hardware operates its own advanced
paint, stain, cleaning and other home products
manufacturing facility in Burford, Ontario.

O Home Hardware has ownership in its own
insurance company (Programmed Insu-
rance Brokers Inc.) and its own travel agent
(Link With Home Travel Inc.) to meet the
needs of employees, Dealers, Vendors and
their staff members.

O Home Hardware supplies the Christmas
lights that are used on Parliament Hill
in Ottawa.

O Home shares a buying alliance with Do-It-
Best, one of the largest independent home
improvement retailers in the United States.
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