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from Rogers Wireless phones and service plans to
Rogers Cable and Rogers Hi-Speed Internet cable
service, Rogers Home Phone service, Rogers
Media magazines and even Blue Jays merchandise
from one convenient site. Purchases can be added
to an existing cable or wireless bill at check-out or
payment by credit card can be made at the cus-
tomer’s option. Customers can also receive their
bills electronically through the site as well 
as performing routine service transactions 
such as notifying us of their change 
of address, change of payment
instructions or requesting a
change in their service.

Rogers Video stores
across the country pro-
vide customers with a
retail presence that
offers a wide range of
Rogers’ products and
services. While renting
the latest movie release
or purchasing the most
recent copy of Maclean’s
or Chatelaine, customers can
also sign up for Rogers Cable,
Wireless or Hi-Speed Internet plans.

In addition, the Rogers unified brand allows
the company to offer special rates for special cus-
tomers. By bundling services, Rogers offers its
customers greater simplicity and convenience, as
well as excellent value. 

BRAND VALUES
“The quality of our brand is determined by
the promises made and the promises kept.”

— Ted Rogers
Canadians rely on the Rogers brand for qual-

ity products and services and the company strives
to provide them with the very best options for all
their communications, entertainment and infor-
mation needs. Two timeless guiding principles
support this promise: respect and innovation.

Since everything the company does at Rogers is
inspired by its customers, Rogers values respect.
And Rogers shows it by being driven to ensure
that it proactively anticipates customers’ needs
and wants. Rogers also values innovation —
which is why the company invests in new ideas
and has the courage to be ahead of others. 

Rogers is committed to providing the very best
in customer service care and has a number of facil-

ities in place that allow it to ensure its cus-
tomers receive the help they need. At

Rogers the belief is that customer
service is a critical priority,

and it begins with superb
technology. The Rogers
Network Management
Centre is one of the
most advanced facili-
ties of its kind in the
world. Through a com-
bined centre in Toronto,

the entire Rogers net-
work, cable and wireless,

is monitored with the latest
diagnostic tools, enabling the

company to deliver the highest lev-
els of reliability. Professional technicians

supported by sophisticated software tools ensure
that problems are rapidly pinpointed and repaired
and potential problems are often identified ahead
of time, pre-empting customer inconveniences.

In addition, Rogers recognizes that its success
is based on the success of its customers, employ-
ees and their communities. In return, Rogers
strives to play an active and constructive role in
the community. 

The very nature of the company’s business pro-
vides a powerful platform from which to serve its
communities. The company is a major supporter of
Canada’s independent television and film produc-
ers through a variety of funds. And, through its 
31 community television stations, Rogers Television
produces over 12,000 original hours of local 

programming annually, offering its com-
munities a fresh, diverse and locally
focused television alternative.

The Jays Care Foundation is dedi-
cated to supporting programs, groups
and activities that enhance the quality of
life for children and youth. Since its
inception, the Foundation has con-
tributed financially over $1 million to
worthwhile programs such as Field of
Dreams, the Boys and Girls Clubs and
many more. The Jays Care Foundation
also hosts a series of innovative fundrais-
ing programs at the newly named Rogers
Centre in Toronto to benefit a wide vari-
ety of local charities.

For more than 20 years, the Rogers
PUMPKIN PATROL — the red Rogers
Cable vans — has worked with police and
emergency services to keep kids safe on
Halloween. And Rogers became the first
in Canada to launch a nationwide wire-
less phone-recycling program, Phones for
Food, which collects used wireless
phones to generate funds for food banks
across Canada while helping to preserve
the environment.

Rogers is very proud both of its tradition of
support to the community and its ongoing com-
mitment to its customers. In the words of presi-
dent and CEO Ted Rogers, for Rogers, “The best
is yet to come.”

Rogers and related brand names and logos are trade-
mark assets of Rogers Communications Inc. or of its
affiliated and/or subsidiary companies, and may not be
used without permission. Postage stamp image appears
courtesy, Canada Post Corporation.

❍ In 1925, Mr. Edward S. Rogers Sr. invented
the world’s first alternating current (AC)
radio tube, which enabled radios to be pow-
ered by ordinary household current. This
was a dramatic breakthrough in technology
and it became the key factor in populariz-
ing radio reception. After this invention,
radios became far more commonplace.

❍ In 1959 Ted Rogers partnered with pub-
lisher John Bassett and media personality
Joel Aldred to successfully win a license for
the creation of the first private television
station in Toronto — CFTO.

❍ In 1960, Ted Rogers acquired CHFI-FM,
the first FM radio station in Canada.

❍ During the 1970s, Rogers Cable TV became
Canada’s most innovative cable company. 
In 1974, it became the first cable company
to expand past 12 channels and the cable
company specialized in adding more pro-
gramming choice, particularly with multi-
cultural television.

❍ In 1985, Rogers launched the first cellular
telephone company in Canada, called
Rogers Cantel Mobile Communications,
now Rogers Wireless.

THINGS YOU DIDN’T KNOW ABOUT
ROGERS COMMUNICATIONS

Ca_086-089  8/26/06  3:44 AM  Page 5




