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THE PRODUCT
RBC’s domestic delivery network includes 1,104
branches and 3,906 automated banking machines,
437 investment retirement planners, 1,063 finan-
cial planners, 371 insurance agents and 975 mort-
gage specialists. Currently, 3.5 million people do
business with RBC online, while 2.5 million
clients do business over the telephone.

In the United States, RBC provides personal
and commercial banking, insurance, full-service
brokerage and corporate and investment banking
services to about 1.5 million clients through RBC
Centura, RBC Insurance, RBC Dain Rauscher
and RBC Capital Markets. RBC Dain Rauscher
is the eighth-largest full-service brokerage in the
United States, based on number of financial con-
sultants. RBC Centura is the 50th-largest bank in
the United States, based on assets, and is focused
on meeting the personal banking needs of busi-
nesses, business owners and professionals. 

Internationally, the company has a strong
retail banking network in the Caribbean and a

presence in niche markets. In Europe, South
America and the Middle East, private banking,
international estate planning and wealth manage-
ment services are tailored for high-net-worth indi-
viduals, sophisticated investors and corporate and
institutional clients. Investment banking, trading,
capital markets and reinsurance are also offered
to corporate, institutional and business clients. In
a Euromoney survey released in January 2005, the
Global Private Banking division ranked as the
number one provider of trust services in the
United Kingdom and number six worldwide. RBC

also ranked as the number-three
private bank in Brazil and num-
ber four in the Americas. 

In the Asia-Pacific region and
Australia, RBC provides corpo-
rate and investment banking,
trade finance and correspondent
banking to corporate clients, rein-
surance to institutional and busi-
ness clients and private banking
services to individual clients.

RECENT DEVELOPMENTS
In 2005, RBC Insurance opened
its first new concept multi-line
insurance outlets located adjacent
to RBC Royal Bank branches in
Canada, where rules prohibit
most types of insurance from
being sold in bank branches. 

The company also announced
the creation of a joint venture,
RBC Dexia Investor Services,
which ranks among the world’s
top ten global custodians. 

In November 2005, RBC
acquired Abacus Financial 
Services limited, significantly
strengthening the Global Private
Banking operations in the British
Isles marketplace, providing a greater presence
in Europe.

In 2005, RBC also expanded in the Americas,
by opening representative offices in Porto Alegre,
Brazil and San Francisco.

In early 2006, RBC opened a
Royal Bank of Canada branch in
Beijing, marking the first foreign
bank to be located on Financial
Street, the hub of Beijing’s finan-
cial district.

The Carolina Hurricanes won
the Stanley Cup for the 2005–2006
National Hockey League season in
their home arena, the RBC Center
in Raleigh, NC. 

PROMOTION
RBC’s advertising in all markets expresses the
same, important message: it all starts with our
clients. This is expressed across Canada with client-
focused campaigns — using “First For You” and
“Je,” in English and French language media, respec-

tively. The US and international market
uses similar client-focused positioning in
its marketing communications.  

BRAND VALUES
RBC is committed to make a lasting
social impact through inspired, respon-
sible giving and by building strong part-
nerships with the charitable sector and
communities. RBC has been a strong
supporter of amateur athletics, includ-
ing a relationship with the Canadian
Olympic team that spans 59 years. RBC
recently renewed it’s partnership as a
Premiere National Partner of the Van-
couver 2010 Olympic and Paralympic
Winter Games.

RBC believes in building prosperity by sup-
porting a broad range of causes and is a leading
corporate donor in North America. In 2005, more
than $65 million found its way to community
causes worldwide, through donations of more than 

$40.6 million, and an additional 
$25 million in the sponsorship of
community events and national
organizations. RBC employees and
pensioners also make an enormous
contribution as volunteers, sharing
their financial and business knowl-
edge, time and enthusiasm with
thousands of community groups.

“Always earning the right to be
our clients’ first choice” is a corporate vision
driven by every employee’s understanding that
their role is to enable its clients’ success. 

The values held by employees that contribute
to this success include service, teamwork, respon-
sibility, diversity and integrity.

❍ In 1947, RBC made its first contribution
supporting athletes to help get the Canadian
Team to the Olympic Winter Games in 
St. Moritz, Switzerland. This marked 
the beginning of a relationship that contin-
ues today.

❍ In 1900, Royal Bank employed a staff of
245 and operated 40 branches. The average
price on the stock market for Royal Bank
shares was $177.50 per share.

❍ Royal Bank was the first Canadian bank to
install a computer, an IBM 1401 in 1961.

THINGS YOU DIDN’T KNOW ABOUT
RBC
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