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required. In 1895, Michelin equipped the very
first motor car to use pneumatic tires: L’Éclair. A
year later, the first cars with pneumatic tires were
marketed. Michelin set out to perfect a tire that
would absorb the shocks, making it more suitable
for motor cars. The company knew it was on the
right track when their car, L’Éclair, with pneu-
matic tires won the Paris-Bordeaux-Paris race in
1895. This was when André Michelin confidently
predicted, “In 10 years, all motor cars will be fit-
ted with pneumatic tires.” In five years, his pre-
diction had come true. 

THE PRODUCT
Michelin boasts a diverse and plentiful product
line. Since its very existence, Michelin has never
been just a tire company. The company continues
to lead the industry by constantly expanding hori-
zons with the latest in technology in a variety of
products. Here are just a few examples that show
innovation is a part of the Michelin culture. 

Michelin Maps and Guides®. The company’s
reputable line of maps and guides has been a part
of its travel assistance mission for more than 100

years. Michelin offers a complete range of products
and services to make traveling easier, such as maps,
atlases, travel guides and hotel and restaurant
guides. Michelin publishes more than 650 publica-
tions. Nearly 20 million maps, plans and atlases are
sold every year in more than 90 countries. 

Michelin® Pilot® series. The right tire can
make a world of difference when it comes to a
vehicle’s handling and performance. That’s why
Michelin engineers often work side by side with

automotive development teams to create original
equipment tires that are customized for specific
vehicles. Michelin Pilot series performance tires
utilize cutting-edge technology — from special-
ized rubber compounds to computer-optimized
tread patterns — to harness the full potential of a
high-performance car. They deliver extreme grip,
stability and reliability. But, most importantly,
Michelin Pilot tires deliver the confidence a driver
needs to experience the ultimate in performance
— and the sheer exhilaration of driving.

Michelin® HydroEdge®. For
drivers who demand only the
best, Michelin is proud of its 
premier passenger car and mini-
van tire — the HydroEdge®. 
The Michelin® HydroEdge® tire
excels in many performance cat-
egories, scoring top marks in wet
traction, maximum tread life 
and quiet ride, while delivering outstanding 
hydroplaning resistance, exceptional everyday 
handling and the sleek “look” of a sporty, high-
performance tire. 

Michelin® X-Ice™. The Michelin®

X-Ice™ features a new generation of
winter rubber compounds that help
deliver predictable grip and per-
formance in challenging
winter driving conditions
without compromising tread
life. Designed specifically for
passenger cars and minivans, the

Michelin Latitude X-Ice
also features Cross Z-Sipes
Technology (CZST) to help
bite through snow and ice.

Michelin® X-One™. The
Michelin® X-One™ wide single
tire line is a revolution in truck tire
design, delivering significant fuel and
weight savings to trucking fleets in North
America and Europe. Michelin® X-One™

tires replace dual tires with one wide sin-
gle tire, converting 18 wheel tractor-
trailer rigs to 10 wheelers. When used in

both drive and trailer positions, X-One™ tires can
save 4 to 10 percent in fuel costs and increase pay-
loads from 800 to 1,300 pounds.

RECENT DEVELOPMENTS
Michelin Airless™ and Michelin Tweel™: Tires
without air

Michelin Airless enables vehicles to run
safely and comfortably because its elastic charac-
teristics are controlled longitudinally, transversally
and vertically. A car doesn’t have to stop even if

one or more of the radial bands break or become
damaged. The Michelin Airless is being tested on
passenger cars and motorcycles, but could be fit-
ted to other vehicles as well.

Michelin Tweel is the fusion of the tire and
the wheel with the potential to transform mobil-
ity. Available now for lower-speed, lower-weight-
carrying vehicles, Tweel is in the prototype stage
for passenger car applications. Tweel delivers the
benefits of pneumatic radial tire performance
while dramatically increasing lateral stiffness,
which affects handling, cornering and respon-
siveness. Additionally, Tweel has suspension-like
characteristics that can simplify, and in some
applications eliminate, the need for a separate
vehicle suspension. 

PROMOTION
Bibendum — the “Michelin
Man”— embodies Michelin’s
visionary spirit for Better
Mobility. Bibendum is the
symbol of the Michelin brand
and has been its standard-
bearer all over the world since
1898. His enduring popular-
ity, his presence among his
audience and the spirit that
has always been his driving
force led him to be voted the
Century’s Best Symbol in
2000 (panel convened by the
Financial Times).

BRAND VALUES
Making a contribution to progress in terms

of mobility through all modes of trans-
port is now more than ever at the very
heart of its corporate strategy.

Michelin’s mission goes far beyond
that of a tire manufacturer:

Michelin is a key player
in the progress of the
automotive and trans-

port industry. In other
words, it sees its mission

today in the following terms:
Contribute to improving the
sustainable mobility of goods

and people by facilitating the free-
dom, safety, efficiency and enjoy-

ment of travel.

❍ The green tire enables 0.26 liters of gasoline
to be saved (1) per 100 km, which means
approximately 35 liters of fuel per year.

❍ If every car in the world was equipped with
green tires, nearly 19 billion litres of gaso-
line would be saved per year.

❍ Michelin Canada produces more than 300
different tires in Nova Scotia.

❍ Michelin Canada anticipates production of
its 200 millionth tire early in 2007.

THINGS YOU DIDN’T KNOW ABOUT
MICHELIN
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