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continually meeting — and exceeding — the
expectations of today’s discriminating consumer
for on-trend style and superior functionality in
home fashions.   

New product innovations have gone hand in
hand with a commitment to the highest standards
in custom manufacturing and the development of
a first rate network of fabricator partners. 

Hunter Douglas also provides excellent serv-
ice to its customers. Strategic investments in mar-
keting and communications infrastructure as well
as IT have made Hunter Douglas a company that
effectively supports window fashions retail deal-
ers and drives consumers to them. 

Hunter Douglas has repeatedly won industry
acclaim for its extensive dealer training and edu-
cation programs — the first of their kind — as
well as its merchandising initiatives and its ongo-
ing communications and advertising to consumers.
In fact, the company is the leading advertiser in the
field and has been for over 20 years.

In the last quarter century, thanks to the efforts
of Hunter Douglas, window coverings have been
transformed from a commodity into fashion for
the home.

THE PRODUCT
The company’s strength is in its ability to develop
and market innovative, high quality, proprietary
window fashions targeted primarily to the 
upscale consumer and supported by outstanding
customer service. 

Exclusive Hunter Douglas fabric window cov-
erings are consistently recognized for excellence in
design, styling, features, quality and breadth of
selection: Duette® honeycomb shades, Silhouette®

window shadings, Vignette® Modern Roman
Shades, Luminette® Privacy Sheers and Alouette®

LightLouvers.
Hunter Douglas also offers additional fashion-

forward and colour-coordinated window cover-
ings at various price points. These include
horizontal and vertical blinds, roman, roller and
woven wood shades, pleated shades, wood and
alternative wood blinds.

Each product is custom-made for each con-
sumer’s specific needs and tastes and delivered
within days.

The proprietary operating systems are equally
innovative and unique. They offer ease-of-use,

reliable performance and convenience, with essen-
tial child safety elements built into each product. 

RECENT DEVELOPMENTS 
The Alustra™ Collection. In 2004, The Alustra™

Collection was launched in Canada to a network of
Hunter Douglas dealers who met certain sales and
support criteria. This collection is a new line of
high-end custom window coverings based on the
company’s best selling product categories. From
luminous sheers to elegant woven textures at the
window, The Alustra Collection offers the highest
standard of style for discriminating homeowners. 

This exclusive collection was recently named
product of the year by the Window Covering
Manufacturer Association (WCMA), the eighth
consecutive year that Hunter Douglas products
have won this prestigious award. 

The Hunter Douglas Gallery. In 2006, the
Hunter Douglas Gallery® program was intro-
duced to a host of loyal and dedicated retailers
across the nation. Gallery dealers are committed
to Hunter Douglas products and receive extensive
marketing support and sales training to ensure
they are completely focused on the goal of pro-
viding consumers with a thoroughly satisfying

shopping experience.  
The Gallery program provides

the consumer with a showroom
featuring the full line of Hunter
Douglas products showcased in a
compelling display environment.
The trained professionals in Hunter
Douglas Gallery stores help guide
the consumer to a solution and a
choice that is distinctly theirs in a
way that makes shopping and
selecting a product stress-free.

Direct Connect. In late 2005,
Hunter Douglas offered its dealers
an online order entry system to
place their custom orders. This
Internet-based system allows them
to access tools that enhance the
selling process and helps them to
effectively manage their business.

Direct Connect offers everything from flexible
product option comparisons at the click of a but-
ton, to automated prospective client follow-up, to
the flexibility of being able to order 24/7. 

PROMOTION
Hunter Douglas strategically positions itself to the
retail dealer and the consumer alike as a manu-
facturer of quality, high-end product for the home.
Television and consumer print ads featuring the
Light Can Change Everything™ commitment cap-
tivate a homeowner’s imagination with the idea
that they can change the dynamics of their living
spaces by using Hunter Douglas custom window
coverings that ”paint” rooms with light.  

BRAND VALUES
Light Can Change Everything. The brand
promise is the cornerstone of the company’s com-
mitment to the consumer. To shape the light as it
enters, creating a mood, reflecting an attitude, per-
sonalizing the home with a luminous signature. In
short, it is the company’s belief that the product
should bring not just beauty and privacy to the
surroundings, but feelings of contentment and
serenity as well.

Hunter Douglas products require the hands-
on involvement of true artisans, piece-by-piece
attention and a true pride in craftsmanship
through every step of the production process. And
that is exactly what goes into all Hunter Douglas
custom window fashions.

❍ Duette honeycomb shades can increase the
energy efficiency of a single pane of glass by
almost four times and more than double the
energy efficiency of a double-glazed window.

❍ Every Habitat for Humanity house built in
Canada includes custom window fashions
donated by Hunter Douglas.

THINGS YOU DIDN’T KNOW ABOUT
HUNTER DOUGLAS
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