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THE PRODUCT

Four distinct divisions manufacture or market
products that contribute to many aspects of
Canadian society.

Digital Media Division. Hitachi home enter-
tainment products have enriched the lives of
Canadians for nearly 30 years. The brand’s prod-
ucts are renowned for their quality and durability.
Over the years Hitachi has developed products
that are superior in original technology and
regarded as among the industry’s best.

Today the Digital Media Division markets
plasma, LCD and projection TVs; DVD cam-
corders; LCD home theatre projectors; and LCD
presentation projectors. These products are sold
to the Canadian consumer through a vast dealer-
ship network comprising local independent retail-
ers as well as large national chains.

Medical Solutions Division. While conven-
tional wisdom dismissed open magnetic reso-
nance imaging as a niche modality, Hitachi
continued to rethink and innovate. Today the com-
pany’s Altaire High Field Performance Open MR
is delivering daily what many said could not be
done: advanced high-field clinical capabilities in
a truly open system. Hitachi has made many of
those capabilities available in the mid-field range
as well, in the AIRIS family of Open MR systems,
creating a new value equation for a variety of clin-
ical situations.

Optical and Security Products Division.
OSPD was established within Hitachi Canada, Ltd.
in 2003 to focus on the sales and marketing in
Canada of Hitachi’s optical products, finger vein
(FV) biometrics and radio frequency identification
(RFID) security product solutions, and small LCD
products to the high-tech, telecom and datacom
industries, as well as user communities that have
high security requirements.

Power and Industry Division. Hitachi’s
Power and Industry Division provides innovative
and proven solutions to meet today’s energy chal-
lenges and society’s growing needs for safe and
reliable power generation and industrial systems.

RECENT DEVELOPMENTS
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ued to provide its cus-
tomers with magnetic reso-
nance imaging (MRI)
systems that combine cut-
ting-edge technology with
patient-comfort design. The
company’s newest scanner,
the 1.5T compact Echelon,
continues this tradition.
Echelon’s standard imaging
suites provide an impres-
sive array of sequences,
tools and features that pro-
mote scan efficiency and
excellent image quality.
Advanced techniques, such
as radial scans and fluoro-
triggered bolus MRA, posi-

tion Hitachi’s imaging
centre at the forefront of MR applications.

Hitachi high-resolution digital ultrasound sys-
tem features HI VUE, a design and engineering
philosophy that optimizes each component for
individual high performance while integrating
them to work more efficiently in concert. The
result is more consistent high-quality imaging on
a more productive, user-friendly ultrasound sys-
tem. More than 30,000 Hitachi ultrasound sys-
tems are installed worldwide.

Hitachi recently completed the construction
of the power island for Canada’s most advanced
and environmentally friendly coal-fired power
plant. The Genesee Phase 3

The Hitachi plasma TV series
speaks eloquently to a sleek
design and performance aes-
thetics that define elegance,
with a roster of proprietary tech-
nologies including ALiS that
provides a seamless, filmlike
picture with more detail than
ever before. The company’s line
of Director’s Series plasmas ele-
vates this product to an unsur-
passed level of quality.
Hitachi’s invention of the
DVD camcorder revolutionized
the camcorder industry and
today the company is continually
enhancing the product’s features
and cosmetics. Super Multi-
format, R3 Rapid Record and
Photo Frame Grab are tucked
into the smallest case ever.
Since first popularizing the
concept of Open MR over a
decade ago, Hitachi has contin-

Hitachi Canada Ltd. is a
proud sponsor of the NFL.

™NFL and the NFL Shield are registered trademarks
of the National Football League, 2006.

Project located near Edmonton,
Alberta features state-of-the-art
technologies and received the
prestigious “Coal Project of the
Year” award at the PowerGen
International conference in
2005. The plant was built in a
record 36.5 months and pro-
duces 450 megawatts of electri-
cal energy, enough power for a
city of 350,000 people.

PROMOTION

Hitachi is the official sponsor
of the National Football League
in Canada. This sponsorship
sets Hitachi in a rather enviable
position through an alliance
with the most dominant sports
league in North America. The
NFLs Super Bowl is the high-
est-rated televised sporting
event in Canada. Moreover, the
week prior to the Super Bowl is
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the strongest week in North America for the pur-
chase of large-screen televisions.

Hitachi recently conducted a five-week radio
campaign promoting its new line of DVD cam-
corders as well as a massive print campaign sup-
porting plasma TVs. Ads appeared in major
Canadian publications such as Macleans, House
& Home, Nuvo, Here's How, The Globe & Mail,
L’Actualite and La Presse.

In the medical field, Hitachi is actively
involved in bringing more advanced technologies
to Canadian clinicians. Its offerings include
high-end imaging systems for dentistry, and on
the therapeutic side, Hitachi is one of the few
developers of proton-beam therapy systems for
cancer treatment.

BRAND VALUES

The basic credo of Hitachi is to further elevate its
founding concepts of harmony, sincerity and the
pioneering spirit, to instill a resolute pride in
being a member of society and thereby contribut-
ing to it through the development of superior and
original technology and products.

Hitachi strives to be a good corporate citizen
and to contribute toward the community and to
this end to conduct its corporate activities in a fair
and open manner, promote harmony with the nat-
ural environment and engage vigorously in activ-
ities that contribute to social progress.

THINGS YOU DIDN’T KNOW ABOUT

HITACHI

O Hitachi turbine generators produce over 40
percent of the base electrical generation in
Alberta and Saskatchewan.

O With Hitachi’s finger vein authentication
technology, your fingers essentially become
your keys (password), allowing you to gain
access and to verify identity.

O The four barbs protruding at the four points
of the compass in the Hitachi logo signify
the sun’s rays. The mark was designed to
capture Odaira’s vision of a man standing
before the rising sun, planning a better
future for all.
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