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Achievements

Since its founding, Vallant has kept its pioneering status
among the producers of heating equpment.
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focusing on expanding the offer of additional services
that will confirm its well deserved trademark and
brand positioning in the premium segment,

Product

For long tme Vallant's top
product has ben the so-called
combi wall-hung gas boiler,
combining domestic heating and
hot water supply. The
development of condensing
technology ako encompasses the
growth of candensing wall-hung
gas units, which proved to be an
excellent response to European
legislaton on energy efficient
procucts,

In its product range Vaillant
offers complete solutions for
indiwdual demands — from water
heaters, wall-hung boilers, floor =
standing boilers, combined -
boilers with water tanks and
compact units (heating units with integrated water
tanks), using all energy sources: gas, electricity and ail,

The product range also meludes a regulation
programme (classical and iteractive), radiators, fuel
systems for different performances, ventilation and ar
conditioning units, as well as solar collectors,
phatovoltaic cells and heat pumps,

Valllant offers not only appliances, but full system
solutions

Recent Developments

The global trend or rising energy prices, the growing
ecological awareness 2nd new Eurcpean Union
regulations and guidelines only canfirm that Vaillant is
maving n the right directian by focusing on renewable
energy sources. In doing so, Vaillant has concentrated
on the development of two praduct groups — solar
energy systems and heat pumps {using accumulated
heat from the ground, ground water or air).

Therefore, Valllant manufactures bath its product
groups in its plant in Gelsenkichen, in order to
addtionally ensure the best possible oversght and
development of its systems.

At the same time Vaillant 1s working on future
projects, such as the zeolith heat pump and the fuel
cell unit

Apart from appliances, Vaillant s also introducing a
new sales approach, Namely, instead of smply selling
“bare" appliances, Vailant tries to offer complete
system solutions, the so-called packages that m addition
to the main appliance contain, depending on the
praduct, all the necessary components for particular
installation demands (e.g. the Solar Package].
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Furthermare, the campany tries to accompany the
customer from the very preliminary project. through
product selection and instaliation, all the way to regular
annual maintenance {e.g. Heat Pump Package).

Apart from its product assortment Vaillant is

RVaillant uncrc'asnngty investing inta

customer services, and it is
therefore the only brand in
Bosnia and Herzegovina available
to customers 365 days a year
with its network of authorised
services called Vaillant Service
System. Installation and setup of
Vaillant appliances is successfully
carried out by nstallers, who
are members of the Vaillant
Installers Club, Vallant products
are distributed directly through
three largest importers, Luk
d.ao, Sarajevo, Termocommerce
d.o.0. Mostar and Vokel doo.
Posusje, ali the way through
smaller distribution operators
gvalable at the territory of Bosnia and Herzegovina,

Promotion

I 2009 Vaillant & celebrating ts berthday under the
slogan 135 years of tradition, quality and innovation”’
These are the very values reflected in promational
activities

In Bosna and Herzegovina Vallant defined two
main target groups accarding to which it determines its
promational activities,

The first group consists of all Vailiant's business
partners, with whom the company established
practically familial relatianship. Specfically, Vaillant sees
the very successful personal relationships with partners
as the key 10 its success, which represents a logical
continuation of family values embedded by Johann
Vailiant, and which are still evident in the fact that the
Valliznt Group s still cwned by the Vaillant family.

Various social events, regular visits, education, joint
travel, prize games, specal attention programmes,
business support, occasional presents and the supply of
working clothes and tools are just some of the activities
through which Vaillant fosters its relationshp with
business partners.

All these actiities are carried out through the
Valliant Installers Club, Vaillant Service System, free
magazine Valllant Plus, Valllamt newsletter, Vallant
Education Centre and Internet sites for busness users,

The second large target group includes direct users
of Vaillant preducts. In addition to standard
promational activities, the approach to this group also
entails as much direct contact as possile, such as:
avallability of Vaillant employees, providing advice and

recommendations and promptly answering to nquiries,
nternet sites for deect web inquires, trade far
presentations, showraoms, free delivery of audio-visual
materals and information about energy saving and
efficiency.

Valllant also takes account of unique recognition of
ts authorsed partners through a unigue design of
points of sale, vehicies and the very customer approach
of all service technicians and instaliers, so that users will
feel certain they have made the right chaice

With a view to constant improvemnent of its
services and products, Vailiant addtionally conducts
graup-fevel customer satisfaction surveys

Brand Values

The clear business vision of the company founder
Johann Vailiant — "Hot water, whenever you want it, In
every home" ~ has determined the company’s
directson from the very beginning. For many years,
quality and innovations of products and services
complemented the intial vison, thus making the
Vaillart brand a synonym for supreme quality products
nad camfortable living,

Many years of customer satisfaction and loyaity
have deservedly ranked the Vallant brand amang the
leading brands in Europe, and among top ten brands
warlowide,

www.vaillant.ba
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THINGS YOU DIDN'T KNOW ABOUT...

Vaillant

D The oldest Vallant appliance installed in Sarajevo
dates back to 1938,

D Vaillant has its own song "l will carry the sun”,
composed in 1999, to mark the 125% anniversary
of the company.

) The green colour of Vaillant's logo was inspired by
architectural elements of Remscheid, the
company’s home town, where traditional window
shutters ¢o old houses have the same green colour.

D Vaillant’s bunny in the company logo found its place
there quite accidentally. On Easter Monday m
(899, Johann Vaillant saw an image of a bunny = an
egg in daily newspapers. Inspired by it, he decided
to purchase copyrghts for it and that is when the
success story of the Vaillant trademark began.

D Inthe 1950s Vaillant's gas water heater named
"Gayser" was available in several trendy colours
(bdue, green, pink), causing a real market beom,
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