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Market

At the regional market of tobacco products, TDR
(Tobacco Factory Rovinj) brands assume the
leading postians. Its brightest star is cartainky
Ranhill - the maost sold brand in the region,
chosen by |13 percent of consumers. At the
market of Bosnz and Herzegovina, due to its long
tradition and daily presence it 1§ perceived almaost
as a domestic brand,

In 135 years of operations TR developed
some of the strongest brands, the number one,
of course, being Ronhill. The most poputar
tobacco brand together with its extensions
belongs ta the strongest “family” at the market.
Apart frem Ronhill, anather very recognsable
brand with very special image is Walter Walf, as
well as the widely popular York,

With constant investments into market and
brands, TOR continues its successful busness
operatians outside the region as well, so in the
last three years it strongly advanced anto new
markets across Eurcpe and the Middle East,
Therefore, consumers from Italy, Spain, the
Czech Republic, Austria, Iran and other countries
can enjoy the unique flaour of Renhill

Achievements

The stary of Ronhill is a stary of success Having
regstered constant growth during its 30 years of
existence, today Ranhill Is an undisputable leader
among tobacco brands n the region. The supreme
quality and strategy based on its own know-how
represent the foundation of that success,

Recognitian, namely awareness of Ronhill as a
brand varies from 93 percent in the region to 100
percent in Croatia,

In 2008, sx billon packs of Ronhill were sold, its
market share in Croatia exceeds 30 percent, and in
Bosmia and Herzegovina it is around 15 percent,

Ronhill s a brand that brings together the
experience of a century-old tradition, superior quality
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and innavative technologes, Acknowledged as a
powerful too! for product positioning, due care for
design and packaging have always been imperative.
A'n(}n,_'{ numerous awards it received, the greatest one
s the Grand Prix for design at the Internationa
Advertising Awards in London 1997, when Ranhill
entered the finalists' selection in a competition of

[,0CO products from across the globe, The latest
example is the revolutionary pillow pack. awarded with
the Gelden Apple in 2002 at the Modernpack event in
Zagreh.

Rannill is declared as Croatian Superbrand, and it

has been awarded this title for the third time n a row.

History

The year 1979 will be inscribed in goiden letters

n the histary of Tobacco Factory Rovin

Launched with the most modern marketing

methods, as a result of accumulated expenence
= of hundred years, tradition as well as
contemporary practices and insights, today’s
brightest star in TDR's procuct range, capial,
and the most sold cigarette brand in this area
was borm - Ranhill

With its quality and unique flavour, Ronhill

Filter, the onginal cigarette from Rowinj,
rmmediately became competitve and quickly
won the confidence and preference of numerous

1 smokers. With development and expansion of

the Tobacco Factory Ravinj, Ronhill expanded its
market as well, conguering the countries of
former Yugoslavia and after that the surrounding
countries too, Year after year the number of
Ronhill fans grew, together with introduction of
new extensions. The first of many was Ronhill
Blue in 1985, a classic with a large group of loyal
consumers even today.

Since nnovation has always been the most
pawerful too! of TDR i fighting the competition,
the first milestone took place in 1994, when the
ights extensan was Bunched

[t was the first lights cigarette and a real market
boom, which ensured Ronhill's ieader position, Ronhil
Lights was a revolutionary mnovation that heralded a
new trend in the tobacco industry in the region.

Product
Today, the Ranhill farmily has nine members: Ranhill,
Ronhill Rich, Ranhill Lights, Ronhill Lights 1005, Ronhil
Uttra Lights, Renhill Ultra, Ranhill Menthol as well as
Ronhill Slims and Ronhill Slims Velvet,

Duning the process of Ronhill development, a lot of
time was indeed spent analysng the kind of cigarette
flavour and strength preferred by the modern
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