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Pernod Ricard Bosnia

PERNOD RICARD Upravo zbog svoje velike zastupljenosti na Ricard Group bc

asts ownership of 100 brands of

jacna svjetskom tr2istu, Pernod Ricard Grupacia se u which as many as 20 are among top 100

71000 Saraey svakom trenutku brine za svoje kupce te pazi na Pernod Ricard is a co-leader on the global

Tel: + 387 33 775 520 odgovornu konzumaciju svojih brendova uz | es market and the fourth in the
www.pernod-ricard.com kampanje protiv Zloupolrebe alkoholnih pica juction of wine, with a very strong

sition on all continents, It is first among

Kompanija Pernod Ricard osnovana je 1975, godine  The Pernod Ricard company was founded in 1975

spajanjem dvije ugledne alkoholne kompanije - through the merging of two renowned alcohol 125 are
Pernod i Ricard, Tada su postojale samo dwje beverages companies i and Ricard. At the some of the most sold Ultra Premium brands in
podruznice u Svicarskoj dok se danas, 33 godine time there were only two branch offices in the world.

kasnije Pernod Ricard grupacija moze pohwvaliti Switzerland, while to irs later, the Pernod

vlasnistvom nad 100 brandova,
od ¢ega ih je ¢ak 20 medu 100
najboljih

Pernod Ricard je co-leader
na svietskom trzistu alkoholnih
pica te fetvrta po redu u
prodaji | proizvodnji ving, sa
vrle snaznom pozicijom na
svim kantinentima. Medu
proizvodadima Ultra Prermium
brandova na prvom je mjestu,
pa tako Martell, Ballantine’s 30
years old te Chivas Regal 25
cine neke od najprodavanijih
Uitra Premium brandova u
svijetu

Pernod Ricard Grupa
posjeduje tak 20 brandova
medu najvedih 100 na svijetu

Martell, Ricard, Ballantine’s,
Chivas Regal, Kahlda, Malibu,
Havana Club, Absolut, Jameson
Glenlivet, Jacob's Creek,
Montana, Mumm, Permier-jouét

Trzisna snaga Pernod
Ricard grupe temelji se na tri
kljuéna aspekta: jedinstvenom
portfeliju prestiznib brendova
sa vodstvon u svim
kategorijama, apsolutnoj
kontrol distribucie Sirom
svijeta, $to je kljucan aspekt za
uspjeh | vodstvo na trzistu.
posebno u drzavama sa
trzistima u razvoju, te znanjem
menadZzmenta za globalno
utvrscivanie brenda na lokalnim
nivoima.

Kenadno, snaga kompanije
se temelji 1 na marketingkoy
kulturi koja je zasnovana na
istoriji 1 cijenjenosti brendova,
poput Martella, koji datira od
davnog 18. vijeka, ih Mumma
Ballantine'sa te Chivas Regala
koji svoju snagu grade od 19
vijeka

Pernod Ricard ima vrlo
visoke udjele na svetskim
trzistima: 35% u Evropi, 27% u
Aziji 1 na Dalekom istoku, 27%
na americkom kontinentu |
|17 u Francuskoj

U Bosni i Hercegovini
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brands among the world's
top 100;
Martell, Ricard,

antine's, Chivas R

Ball I,
Kahlua, Malibu, Havana Club,

ut, Jameson, Glenliver

Jacob's (

Mumm, Perrier-jouét

reek, Montana,
I'he market strength of
the Perned Ricard Group is

founded on three key

aspects: a unique portfolio of

prestigious brands with

absolute control of

distribution across the world,

which is a key aspect for

success and leadership on the

market, especially In
countries with developing

as well as

marke

management know-how to
lly affirm the brand at
| levels,

Finally, the strength of

the company is also based or

marketing culture which is
based on the history and
appreciation of brands, such
as Martell, which dates back
to the |8™ century, of
Mumm, Ballantine’s and
Chivas Regal that have been
bullding up their reputation
since the |9th ¢

entury

Perncd Ricard has very
high shares on international

35 percent u

markets

27

Europe, 27 percent in Asia

and the Far East, 27 percent

and | | percent in France
Pernod Ricard has existed

in Bosnia-Herzegovina for

eight years, where it has the

status of the largest

imported alcoholic beverages
company

Because of its large
presence on the global
market, the Pernod Ricard

Group is taking care of its

buyers at any given moment

and takes care of responsible

Pernod Ricard postoji vec

osam goding, gdje ima status
najjate kompanije uveznog /o //j‘,,,,,,,l,//;
alkohola. AT s s st 4N

3\ b . .
5 sy consummation of its brands
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! with campaigns focusing on
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199N

preventing the abuse of

alcoholic beverages,
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PRESS CLIPPING

Press clipping u

sodine Kao najrr

meca pratl sv
Hrvatske | Sr

zuran partner u pracenju i analizama

broy korisnika, & kontinuitet u

zakljudivanju ugovora to egzaktno dokazuje

wevno, profesionalno 1
tulenim informacijas
VO 1M to omogud
wavlienih u
portalima
djaju date

icima da svakodnevno

nama. Press dipping

khjent: su

pregledno izv
sfere njhovog poslovanj
Press clippir
stampl, na tele
Pregledna forma u kojoj se
va koris

aku sa brzim prom

2N priioga L'L

time olakiava svojim korisnicima brze
prilagodavanje na promjene u jako turbulentnom

dienih informaaia sadrze kolidinu

infarmacija, kao | njihov sadrza) u odredenom

blju, a prema zahtje

VIreMmenskom razo

Neke od vrsta analiza koje stoje na
korisnicima su: Simplia, Simplia Plus, Kvalia, Advertia
i dr. Jedna od najvedh prednost Press dippinga je i
fleksibilnost pr dogovaranju us rade analiz

4 " - A
U npma izdvajaju se

cjama kao Sto su MESS, BLIFF
ladine sa posebrum
srventa 1 dr

potvrda kvaliteta Press

artnerstvo sa Superbrandsom kao i
sami nose titulu

Superbrands. Ce

1Mo svima na dobijanju particularly proved by their continued renewal of

prestiznog znaka irac
ujemo kerisnicima nasth usluga na vigernosti | the age of expansion of us media and
saradnji sve ove godine. yromotions, clients ar fessionally i
prical ned topical information frorm
Pre ipp 15 exist n ia Herzegovina he hel f busin ¢ daily basis, Th
nce 20 \s the u ffi the regicn, it rovides them with pi lipping with tl
unrivalled in following the pace of over [ t published he pr
ippi olle lovenia, Croatia and Serb televi | radio, as well as n | [he
‘ it SCOIME yal a ptic forn vhich th d inform
) [ partner e cov 1 WYySi IIve nabl erst ef i It
1edia for a large numbe f usel it 1st chang n a daily Pr ipping thu
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