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BEMUST

Bemust kompanija osnovana je 1996, godine te od
svog osnivanja biliez napredak u poslovanju | ubrzo
postaje respektabilan 1 prepoznatljiv subjekt u
grafickoj industriji te je danas vodeca kompanija u
ablasti Stamparstva u BiH

Unutrasma organizacija Bemusta oslanja se na
vrhunsko, integralno softversko rijesenje za
upravljanje business procesima SAP Sa ciliem boljeg
trzi8nog pozicioniranja i stvaranja boljih uvieta
poslovanja za graficku industriju, izgraden je i
poslowvni graficki centar povréine 5. b 00 m?, Bermnust
danas zauzima prostor ad 9.000 m?, te upasljava 75

radnika. Poslovanje Bemusta zad"'»’}l]t A najise
standarde kvalitete, Sto potvrduje | portiolio koji
ukdjuéuje mnoge respektabilne firme i organizagie iz
BiH i Sire, kao Sto su Bosnalijek, FDS | sl

Bemust danas posluje kroz Cetiri profitna centra:
Stamparija. ambalaza, trgovina kancelariskim
materjalom i izdavastvo,

Proizvodi profitnog centra Stamparije su: knjige -
tvrdog 1 mekog uveza, kao | monografije, dasopisi-
klamer i lieplieni hrbat, Stampani promativni
materijal - katalozi, brosure, slikovnice, mape,
prospekti, papirnate naljepnice, leta, afide, vizit
karte, memorandurmi, razglednice, notes blokowvi,
ulaznice, kalendar, rokovnia, papirnate
vredice, plakati do velicine Al
formata itd P

AmbalaZa je dio T :
proizvodnog procesa -
koji u posljiednje '
vrijeme biljezi nagh
rast Bemust je u
maogucnosti izradivati
kartonsku ambalazu za
pakovanje Sirokog spektra
proizvoda, kao sto je ambalaza za
duhansku, prehrambenu i druge grane
industrije

Strateski cil) kompanije je uspostadjanje |
oCuvanje pozicie lidera na trzistu Bosne |
Hercegovine i regije. Rast | ekspanzija kroz povedani
prihod te povedanje broja uposlenih, investicie u
nova tehnolodka dostignuca. kvalitet proizvoda i
usiuga, zadovoljstvo kupaca, efikasan rok isporuke,
konkurentna cijena i inovativan proizvod temelj su
naseg bududeg razvoja | poslovania,

Istinske wrijednosti kempanije Bemust kao §to su
integritet, hrabrost podrzana istrazivanjem |
dinienicama, inovadije bazirane na el za trajnim |
kontinuirajudim razvojem, drustvena odgovornost,
te nulta tolerancija za korupciju moraju bri
postovane i oluvane u bilo kojem vremenu kako bi
se postigla superiormaost u poslovrim operacijama,

ljudskim resursima, brizi o
kupeu, kalitetu

.

—y -
i il proizvoda te stvorila
! mogucnost da se zadr?i
, vodeda pozicija na
| trZiftu Bosne |
/4\ Hercegovine i regie.
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Bemust company was founded in
1996 and ever since it has

recorded progress in business
operations, scon becoming a

respected and

in the printing industry, and today it
is the leading company in the printing

Industry in BiH

[he interna

recognisable subject

organisation of Bemust relies on
top-quality integrated software solutions for

managing business p!'r sses SAP. With a view t
better market positioning and -
conditions for the printing industry, the
a business printing centre with a surface of 5,500
m?, Bemust today uses 9,000 m?

creating b lk ng

ter

mpany built

of business
employs 75 workers. Bemust
operations comply with the
highest standards of quality, as
reflected by its portfolio which
des many eminent companies
organisations from BiH and
alijek
pharmaceutical company, FDS
(Sarajevo Tobacco Factory)
etc

premises and

wider, such as Bosn

Bemust presently operates
through four profit centres: printing

house, packaging, office material supply

and publishing,

The printing house, as a prefit centre, produces
the following: books - hard and soft cover, as wel
magazines - stapled and glued

Dack-spine, print ed prv:mr.‘:nf'x":ll materials

3s monographs;
catalogues, brochures, plcture-books, maps,
booklets, paper stickers, business cards
memorandums, postcards, business notebooks,
tickets, calendars, organisers, paper bags. posters

flyers

ip to Al format size,
Packaging is a segment of the production
cess registering rapid growth late

ly. Bermust has

the ¢ ipacity to produce cardboard packaging for a
wide range of products, such as packaging for
tobacco, food and other industry branches.

The company's strateg
maintain Its leader position at the market
and Herzege

—?,x’l_t ansion

»al is to establish and

of Bosnia

ina and the region. Growth and

2asing

the number of employees, Investments into new
technological advancements
and servi

quality of products
, customer satisfaction, efficient

deadlines, competitive

rices and

innovative products represent the foundations of

our future development and operations
True values of Bemust company, such as

ntegrity, courage supported by research and facts,

innovations based on a desire for lasting and
tained development, social I""Sp‘-.'lulbl|.[}’ and

zero-tolerance policy with regard to corruption

must be observed and
maintained at all times in
order to accomplish

superiority In business
oper
customer care, pre fJ_v t
quality, and to create

prerequis res (o mantain 'II“‘

leading position at the market
of Busn a and Herzegovina
and the region

kol
‘"Brn




COMART

Communication Art

COM ART
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Drustvo za trzigno komumiciranje Com Art doo
Sarajevo je osnovano u februaru 2003, godine |
medu prvm je specijaliziranim agencijama koje su
pristupile pruzanju profesionalnibh marketing usluga
Klijentima na bh trzidtu i ime dal znalajan doprinos
razvoju struke na ovim prostornma,

Pratedi zahtjeve 1 potrebe klijenta te trendove
na trzistu pokrenull su branding centar dija je
osnovna uloga razvo + promodija brandova. Razvili
su i viastiti BCRQS, Brand Quality System -
Standard za kvalitetno upradjanje brandovima, a koji
implementiraju u privrednim organizaciama i
opcinama (brandiranje gradova)

LJ decebru 2008.godine pokrenuli su Skolu
stratedkog Brand Managementa u kojoj se polaznici
kroz praktiéne radionice obucavaju za uvedenje
BCBQS standarda u vastitim organizacijama.
Program za osposobljavanje CBOs (Chief Brand
Officers) ili Voditelja brand odjela prodlo je preko
30 top menadZera iz vededin lokalnih, regionalnih |
globalnih kompanija, a alj ovog modula je
razumjevanie vrijednost brand kapitala za uspjeh |
konkurentnost kompanija. Planovi u 2010. godini su
implementacija istih programa na susjedna trzista,
prvenstveno Crme Gore | Hrvatske, u suradnji s
partnernma

U sklopu Branding Centra pokrenuli su projekt
Brand Povelia BiH koja predstavja dokument koji
potpisuu pojeding, privatne i javne organizacije u
olju promicanja brand filozofije | njihove viastite
uloge u izgradnji nacionalnog branda. Ovaj program
j& know-how Brand Magazina iz Republike Srbije sa
kojom su potpisal ugovor o realizadiji twinning
programa za BiH. Cilj Brand Povelje BiH je stvaranje
konsenzusa javnog-privatnog partnerstva koji ce se
implementirati kroz princip javne, medijske
kampanje.

Uskoro krecu sa relizacjom dodjele znaka BH
Orngin. Ovaj projekt podrazumjeva dodjelu znaka
kompanijama, proizvodima 1 uslugama koji nose
autohtona | autentiéno porijeklo 1z BiH, a koji se
dodjeljuje na osnovu zadovoliavajucih kriterija kao
Sto su ponjekdo sirovine, dokaz o intelektualnom
kapitalu, nagradama za kvalitet | dr

Com Art je viasnik medija
informativnoedukativnog portala, Comart.ba, koji

s pozc

onirao kod poslovne 1 finansijske janosti

kao izvor korisnih posiovnih informacija”, a putem
kojeg plasiraju vise od 1200 novih poslownih
informacija mjesedno. Uraden je re-branding istog te
de se u janost pojaviti kao Business Info Zona -
Bizon ba (www.bizonba)

Svoje poslovanje grade iskljucivo na viastitom
intelektualnom kapitalu. Klijentima pristupaju
profesionalno te njeguju partnerski pristup i
dugoradno pradenje klijenata. zasnovano na
kreativnim 1 jedinstvenim rjesenjima.

BIZ00N

BUSINESS INFO ZONE

BRANDING
CENTAR

CENTAR ZA PROMOCIJU | RAZVOJ

Company for market communications - Com Art
d.o.o. Sarajevo, was founded in February 2003, and
it is one of the first specialised agencies providing

at the

ssional marketing ser

vices to client:
BiH market, thus giving their important

contribution to advancement of profe

pro

ssion in this

G client needs and dermands as well as
market trends, the company established a Branding
with brand de

being its main role, The

Serving

Centre,

its own BCEB
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In business o

branding)

standards in their respective
organisations. The training programme for CBOs

ief Brand Officers) o

Heads was completed by more t

managers from the leading onal and global

companies, and the goal of this module s tc

understand the value of brand capital for company

SUCCE

implen

and competitiveness. Plans for 2010 include

negro and Croatla, Ir

Within the f*fl‘lll-ﬂ.um‘; C

entre, C_om
launched another project entitled the Bil Brand

Charter, which represents a document signed by

individuals, private and public organisations with a
v to promoting brand philosophy and their
ng a national brand, This programme is
rof Brand M

Republic of Serbia, with wi

NI

the kr azine from the

ch the company signed
a contract on im Fili‘lvll:‘rl'\.-‘.',i(:ll‘l ‘:"" i\‘vi(’thg

programme for BiH. The goal of the BiH Brand

Charter is to build a consensus i
partnership, which will be imple
principle of a public, media camp
Art d.o.o. will soon start distributing and
awarding BH Origin labels, This project implies

awarding the label to companies, products and

public-private

emented through a

Con

5 and authentic BiH
0 of relevant criteria
such as the origin of raw materials, proof of

intellec

ual capital, rewards for quality etc

Com Art Is the owner of media outlet

informational and educational web portal Comart
ba, which positioned itself in the business and
financial sector as a source of "useful business
ed to pres
es of business information

information”, and which is use ent more

than (200 new pie
monthly. Re-branding of the said portal was
ed, and ]
Bizon.ba (www:.bizon ba),

Com Art develops its business

exclusively on the grounds of Its ows

t will appear in public as Business

rations
ntellectual
capital, It approaches clients professionally and
fosters the principle of partnership and long-term
monitoring of clie

ts, based on creative and unique

solutions.
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