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A new dimension in growth?
Impossible? Visions of
Europe? Is nothing
impossible today? Want to
grow? Bigger than you are?
Do you want customers?
The more the merrier? Do
you want knowledge?
There's only one solution.
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brand attractiveness and strength - identifying the
image and strength of its strategy: offers specific
indicators for brand positioning and repositioning and
GiK HlLKA®Conioinl - which offers the evaluation
and optimization of concepts for complex products
and service.

GIK BH employs a team of || experienced
experts (approximately ten years of experience in the
area of market research, that have university education
in sodial sciences: psychology, journalism, economy...),
with a network of 800 that work in surveying in Bosnia
and Herzegovina, |5 coordinators in major cities, a
studio for group discussion and a telephone studio
(CATI). All these things allows for costumers to be
satisfied expediently and efficiently.

Innovation and progress in the research business,
along with ensuring that the client gets the results he
needs to make proper business decisions, have always
been the basis of what GIK does best.

PULS
Titova 46, Sarajevo
Tel; + 387 33 442 133

pulshill
Fax:+ 387 33 442 133

E-mail: pulssarajevo@puls.ba

StrategicPuls je alijansa dvije najvede kompanie koje se
bave istraZivanjem trzsta, medija i javnog mjenja u regiji
~ Strategic Marketing-a iz Beograda 1 Puls-a iz Zagreba, i
njihovih ureda u susjednim zemljama.

Misga StrategicPuls je da svojim khijentima u itavom
regionu obezbijedi najkvalitetnije 1 najpouzdanije
informacije, dok istovremena stvara prijatno poslovno
okruZenje puno izazova za svoje zaposlene. StrategicPuls
se dri napvidih profesionalnih standarda | donosi
inovativna | sofisticirana riedenja u cilju podrike klijentu
pri donodenju odluka.

Sa svojom regionalnom mreZom 1 uredima u 8
zemalja, od kojih su vedina ¢lanice CEFTA, StrategicPuls
obezbjeduje pouzdana istraZivanja na lokalnim jezicima
uz ujednaden nivo usluge. StrategicPuls je najveca firma u
regionu koja se bavi istraZivanjem tr2ita | pruZa punu
uslugu, sa ukupnim cbrtom od preko 7 mil € i preko
150 stalno zaposlenih.

Njena vodeca pozicja bazira se na najvecem broju
izuzetno iskusnih istrakivala, na napvedo] tehnickoj
infrastrukturi i na naprednim tehnikama straZivanja koje
omogutavaju razumijevanje i predikciju ponasanja
potrodada. Stalna veza sa posijednjim dostignudima u
naulnoj oblasti garantira da je istraZivanje StrategicPuls-a
u toku sa najnovijim napretkom na polju trZiéta i javnog
mnjenja. Struénost u specifitnim poljima straZivanja,
najbolji strutnjaci za uzorkovanje u regionu i primjena
modernih statstitkih metoda analize takoder daju vazan
doprinos vodecoj poziciji na kojoj je StrategicPuls.

StrategicPuls je kompanija koja pruZa sveobuhwvatne
usluge u razli¢tim oblastima keristeci napredne
istraZivatke metode kod prikuplanja i analize podataka.

Listu kljenata &ini preko 300 medunarodnih 1
Kljudnin lokalnih klijenata iz oblasti FCMG, Medija,
Bankarstva | Finansija, Telekomunikacija, Auto industrije,
Farmacije, Maloprodaje. .., sve do MR i AD agencija,

NVO, viada i politickih stranaka 1 medunarodnih
organizacija, kao §to su UN, World Bank 1 tako dalje.

StrategicPuls is an alliance between two companies that
deal with market research: Strategic Marketing from
Belgrade and Puls from Zagreb.

StrategicPuls has a mission to that its clients get the
best and most reliable information about the market,
whilst sustaining a good work atmosphere with many
challenges for its employees. StrategicPuls has the
highest standards of professionalism and offers
innovative and sophisticated solutions to their clients
when it comes to making important decisions on how
1o act and react on the market.

With its regional network in eight countries, of
which the majority are members of CEFTA,
StrategicPuls provides reliable research in the languages
of neighbouring countries, all on the same level of
service. StrategicPuls is the largest firm in the region
that does business in market research, and offers full
service with budget of over 7,000,000 million € and
over 150 fulltime employees,

The company's leading position on the market is a
result of number of its experienced researchers, the
fact it has the largest technical infrastructure and to its
advanced techniques in market research,

StrategicPuls has over 300 international and local
clients from the: FMCG industry, banking and financial
sectors, telecommunications, auto industry,
pharmaceuticals, retail and so on, to MR and AD
agencies, NVOs, the government, political parties and
other international organizations like the UN, World

Bank erc.
VALICON

VALICON
www.valicon.net
wwwpgmconsultnet
info@valicon.ba
LuZansko pole 7
71210 Sarajevo
Tel:+387 33 668.975

PGM?* je snaZan, jednostavan

model mjerenja uspjesnosti

marke, pri kojem je mjerenje

usmjereno na individualne osobe - potrotate,
Upotrebna vrijednost modela se odraZava i u injenici da
ved u svigetu postoje imitatori ovog modela. Iz vidika
razvoja tr2ifta PGM je vezivni element izmedu
proizvodaa, prodavada | potrodada.

Upravlianje markom podinje uvidom u trendove
robne kategorije. PGM omogucava pregled potencijala
robnih kategorija, i uvid u trendove razvoja robne
kategorije te identifikaciju karakteristike ciljne skupine na
nivou kategorije (na vide nivoa — iskustvo, razmatranje |
koridtenje robne kategorie). Na nivou robne marke
PGM nudi 15 indkatora za mjerenje uspjednosti koji daju
Sirok uvid u karakteristike, po kojim se robna marka
diferencira od konkurencije. U alatu je moguce dobiti
informaaije o profilima potrofada pojedinih robnih marki,
i to na viSe nivoa (profili potroata koji poznaju, imaju
iskustvo sa robnom markom, koji razmatraju kupovinu

robne marke i profili onth koji koriste ili su logalni
korisnici marke).

Iz perspektive krajnjeg korisnika PGM je alat ko
omogucava optimiziranje sredstava za tr2ina istraZvanja,
jer brz pregled trZiSta Stedi vrijeme i novac. Narutiodi i
kompanija VALICON koriste PGM za: uvid u
preferencije potrofada. pregledavanje karakteristika
clljnih segmenata, integrirano pracenje marke | njene
diferencijacije, odredjivanje potencijala na trzitu, razvoj
komunikacizske strategije, te uvezivanja svih potrebnih
elemenata za upravianje robnim kategorijama (eng.
Category Management).

PGM je sindicran projekat. koje kompanija
VALICON, u saradnji sa partnerima, provodh Cetiri puta
godisnje. Projekt provodimo u Slovenij, Hrvatskoj, Bosni
i Hercegovini i Srbiji. PGM je plod razvof iskusnih
stru¢njaka sa podrudia trZisnih istraZivanja u regip. Broj
korisnika je vedi iz godine u godinu, medu njima su
najvece regionalne i globalne kompanije roba siroke

potrosnje.
* PGM je zadticena marka kompanije VALICON.

PMG* is a strong and simple model for measuring the
achievements of a certain brand by focusing on the
individual consumer. The quality and value of this
method of research is shown in the fact that there
already exist similar modals throughout the world.
PGM is the strong connecting element between the
producer, the seller and the consumer.

Leading a market brand requires insight to trends
in the business it deals in. PGM enables an overview of
potential product categories, and also to trends in the
very uprising of certain categories, and also the
identification of the characteristics of certain focus
groups and categorizes them (in levels of: experience,
analysis and use of a certain product category). PGM
offers |5 ways to measure efficiency and the
achievement of a company that offer a wide overview
of characteristics that differentiate one brand from the
competition, It's a tool with which to attain
information about consumer profiles of certain market
brands (which are consumers that know the brand and
have tried it, those that are thinking of buying it, and
those that use it and are loyal consumers).

From the perspective of the end consumer, PGM
15 a useful tool that enables optimization of funds and
resources for market research, because a quick yet
efficient survey of a market saves time and money.
VALICON company and its dlients use PGM to:
analyze consumer preference; overview characteristics
of target market segments, follow a brands success
and its differentiation from other brands, determining
market potential, develop consumer/producer
communication, and lastly to combine all these
elements for efficient category management.

PGM is a joint project of VALICON together
with partners that undertakes four times a year. The
project is lead in Slovensa, Croatia, Bosnia and
Herzegovina and Serbia. The number of clients
increases year after year; of which are mostly the
largest regional and global companies that do business
in consumer goods,

PGM?* is a trademark of VALICON company.
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