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'OhWhat a Feeling' is the expression of the satisfac-
tion owners denve from driving a Toyota. ttis all
encompassing
Afesling of ¢
home, alone, a
Afeeling ofe nent ina Celica or MB2.
Ateeling of financial security recognising that
Toyota, generally, offers better value for money
than virtually any mass market competitor.
The brand value of Tc ':\-n':_i iesdeepinits
manufacturin {] roots. Ite manufacturing quality is
reinforced by its advertising and promotion and itis
) 2d Dy its customers.

5 DOOR RAV4. VERY ACCESSIBLE.

S TOYOTA

Things you didn't know about

Toyota

Q  Toyota's manufacturing qualty is
steeped in tradition. The Toyoda family
was an innovator in weaving loom
technology. Its intricate craftwork set
world standards in mass production.
One of its patents was sold to Britain to
fund the family’s first foray into the
automotive industry.

Q Toyota LandCruiser holds a world
distance record for fuel economy. A |
LandCruiser 75 driven by Ewan |
Kennedy covered 2724 kms across
Australia on a single tank of diesel,

Q  Sharyn McKay became Australia’s
Fastest Lady driver in a Toyota Corolla.
Sharyn set an Australian Land Speed ‘
record of 206.8 km/h to better Mary
Seed's previous best by 25km/h.

Q A new Toyota is built somewhere in the
world every six seconds. The Australian
production line builds a new Corolla or
Camry every two minutes, but in more
than 1000 variants. Toyota's Altona
plant is the best integrated of any of the
company's factories. It is the only Toyota

|| assembly operation outside Japan to
build two different car models on the
same line.

Q  There are 270 Toyota dealers in

Australia and more than 500,000

. Toyotas currently registered. The oniginal

| Number One LandCruiser has been

I' restored by Toyota, Last year it was
driven to the top of Davies High Plain in
the Snowy Mountains by journalist
Steve Brooks.



