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RECENT DEVELOPMENTS

in Agril 1996 Thomas Cook Austra

the option of booking their
travel by phone. Thomas Ct
Direct is a call centre watt
30 employees, and waorks in
partnership with some leading
non-travel related companies to
give customers added value travel
ices, These companies
include banks ang other financial
institutions, asx well as retailers,
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available flights en-line, and even
organmse therr foreign exchange and
travel insurance from a computer at
home or work.
Jver the past 12 months Thomas
Cook has introduced a v:}m-,ty of new
financial services. Moneygram was launched in
December 1996 to allow instantaneous t
egraphic transfer of money anywhere in the world.
Thomas Cook has partner relationships with both
Mastercard Intermational and VISA Intemational.
Thomas Cook is also launching a digposable
card giving customers access to cash anywhere in
the world: VISA TravelMoney combines the safety
of camying travellers chegues with instant access
to cash at VISA machines intemationally
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PROMOTION
Over the years the Thomas Cook logo has been
used in pre onal campaigns ¢ vely and
consister tlv- making it one of the wwld:;rm 5t
recognisable symbols t\ r travel and foreign
ange. The brand is 1 to stand for
reliability. and quality Thomas Cook has
always main o

In 1997 Thomas Cook aligned with the Seven
Network in a major sponsorship of their prime time
top rating travel program, The Great Ouldoors. By
linking quality holiday packages and flights with the
destinations red on the TV program, Thomas
Cook is able to inc e awareness of the brand
and inform viewers that Thomas Cook provides a
widn range of travel options. The promotion

lowed Thomas Cook to capitalise on its re-
“m Irces at I'r mas Cook Direct, and the company
invites viewers to phone the consultants in their
call centre at once to book travel, This was the first
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promotion of its type for Australia and has helped
consolidate Thomas Cook as a major Australian
brand,
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BRAND VALUES

Thomas Cook signifies quality, information,

‘-’"*'I* dge and service. The company is prepared
hallenge of continuously iImproving

ners' travel experience. As a major intema-
tional force in travel and foreign exchange, Thomas
Cook will continue to strengthen its leadership as
customer needs Increase and diversify, by
providing customers with alternative products and
senvices, and new ways to satisfy their trave
needas, through branch, phone or computer

. Things you didn't know about

Thomas Cook...

Q  Thomas Cook has the rights to conduct
the first tourist lunar trip, and some
adventurous people have already
booked!

Thomas Cook produced the first known
travel guidebook in 1845,

Thomas Cooks first guided tour was for
12 miles and cost each traveller one
shilling each,

O  The first around-the-worid Cook tour

was in 1872 and had eleven partici-
pants, from America, England, Scot-
land, Russia, Greece and Armenia.

Q  Tickets on Cook's first excursion to
Liverpool were sold out, with some
tickets even sold on the blackmarket.

Q  In 1855 Thomas Cook made his first
foreign exchange transaction.
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