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Things you didn't know about

Sorbent '

Sorbent is derived from the word
‘absorbent’. The Sorbent brand when
launched in 1952 was the first toilet
tissue that was truly absorbent.

The Sorbent jingle used in the first
Sorbent television commercial in 1956
has been referred to as the true
Australian national anthem.

“What's the gentlest tissue

In the bathroom you can issue

Why, it's SORBENT, SORBENT

safest for sure,

SORBENT'S economical,

Its sales are astronomical, |

Buy SORBENT at your favourite

store."

According to AC Nielsen's Top 100
Brands survey, Sorbent is the biggest
selling household product, and in 1996
Sorbent retail sales were in excess of |
$130,000,000.

On average around half a million rolls of
Sorbent are sold in Australia every day,
enough tissue to go half way around the
ii\'rl-.-}lrlli .

The popular "Thank goodness for
Sorbent’ ision ¢

npaign featuring
Matthew Krok was lampooned by
comedian Magda Szubanski on the TV
comedy show 'Fast Forward', generat

ing t

the idea for the follow-up Sarbent
commercial featuring Matthew and
Magda. Both commercials won the
People's Choice Award, voted by

)0 Australians to be their r
favourite television commercials in 1992
and 1993
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