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RECENT DEVELOPMENTS
In 1994 REVILON created a revolutionary product
in the world of cosmetics - Stay Lipcolor. T
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ised REVLON's approach to advertising. Always
innovative, always glamorous, REVLON's high-
impact advertising campaigns invanably get
everyone talking . . , and noticing!

In the 1930s, cosmetics were considered a bit
‘theatrical', something 'nice’ girls didn't use to any
at extent. But REVLON's use of arkably
slegant women and glamorous 'Tq u:'am in
S IIK”M print acdvertisements

& ﬂ e use r‘rl Cos

: < ple as it
sounds, it was an a::.\._ i at signalled
a tuming point in 20th century social history.

Over the years, many of the world's great
es have appes wred in REVLON advertise-
ments, including Dorian Leigh, Suzy Parker,
Barbara Feldon and Lauren H on, Supermodels
ncly Crawford and Claudia Schiffer and celebri-

be

ties from the worlds of stage, screen and television
including Audrey Hepburm, Br Shields, Oprah

Winfrey and Melanie Griffith featured in

REVLON advertising campaigns.

BRAND VALUES

"Our prod must be tested and tested and

tested still. Precaution must be total. The

sumers' interest comes before anybody's in

our company - even before mine." (Charles

Revson)
REVLON's

and mandate has always been
'qa jality products at an affordable price’ to consum-

s. Research and new product development,
onq the halmark of REVLON's success, will
ntinue to play a critical role in shaping the
company's future. A steady flow of innovative new
products will enable
REVLON to attract an
ever growing number of
stomers and to
compete successiully
in the complex world
marketplace, But it will
be the REVLON name
on these products and
the tradition it repre-
sents that cannot be
matched

The Revion Re-
search Center in New
York basically does
three things. Ore is
finding ways to do
greater good for skin,
hair and head-to-toe
looks. Another is safety
evaluation: every

Introducing ColourStay - Lipcolour that

WON'T KISS OFF!

New
ColourStay” Lipcolour

* Matte colour that stays on your lips,
* Sets in 60 seconds for extra-long wear.
* Won't kiss off on your teeth,
your glass or him,
Because a woman should atways
make er mark. But not with her lipstick!
" ColourStay - it's a revolution
for your lips!

aro rrm the \wr d me 11\9& it
*You can't create beauty products in a vacuun

You must Ilni Wt what women want and need

and test what you've found out.” (Charles :

Things you didn't know about
REVLON |

QO  REVLON was the first company to
envision the era of the contemporary
woman who would reject sameness in
colour and appearance. Unlike
Gertrude Stein, Charles Revson never
believed that a rose is a rose is a rose.

Q REVLON was the first company to bring
fashionable colours and shades to nail
enamel in 1833. Until then nail *polish”

| was formulated in a single red colour

and was wom almost entirely by “ladies
of the evening”.

Q REVLON was the first company to
coordinate nail enamel and lipstick,
introduced in 1939 with the phrase
‘matching fips and fingertips”.

REVLON's CHARLIE fragrance, named
after Charles Revson, was created in
1972 and was the first fragrance
women bought for themselves.

Q  REVLON was the first company to
install a system of quality control so that
products consistently met uniform
standards around the world (1236).

O  REVLON was the first beauty company
to award formal grants (1980) to
academia to develop long-term
research programs leading to alternative
testing methods. In 19886, it was the
first beauty products manufacturer to
cease animal testing completely.

QO  ULTIMA Il and ALMAY HYPO-ALLER-
GENIC are also part of the REVLON
l empire,
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