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Things you didn't know about

Q  Ray-Ban sunglasses undergo a series |
of stringent tests before going onto the
market - including one which involves
dropping a 15cm steel ball from 128em

| onto each lens.

PROMOTION
Ray-Ban was first

O Al Ray-Ban plastic frames spend
between three and ten days tumbling in
a mixture of wooden ‘shoe pegs’ and
polishing compounds to ensure a satin
‘ smooth finish.
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| Q During the Second World War, Ray-Ban

| lenses were standard govemment issue
to the US Air Force to protect pilots'
eyes from glare when fiying above
cloud-level
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Q Although Ray-Ban is commonly
associated with movie stars and
celebrities it was General Douglas
MacArthur, as commander in-chief of
Allied forces in the Pacific during World
War 2, who initially brought fame to the
gold framed Ray-Ban sunglasses.
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