PHILIPS

THE MARKET

The potential of the ‘hamessed electron’ seems
limitliess and its power has transformed ev
aspectof life. Evenin an average family car, for
example, the value of the electronics now exceeds
the value of the steel. In Australia, as in other
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Many brands have come and gone in this period,

but Philips has remained a ¢
some electronics compani
sumer entertainment prodl concen-
Iret on industnal applications, Philips has taken its
search, its product development - and its brand
into a wide range of market sectors. That range
extends from advanced energy efficient lighting to
kitchen appliances; from digital phenes to intelligent
traffic management systemg; from medical imaging
gystems to cable TV networks.,

onsistent winner. While

ACHIEVEMENTS

Philipsis Australia’s (and the world's) top lighting
company - both in sales and in technology innova-
tion. It is a leader in heme entertainment products,
particularty reen TVs, powerful and compact
sound wsie*ﬂ iable wd{-_a\_. recorders. Indeed
Philips invented the compact audio cassette and
the CD. Cong "t high a iality and strong after
sales support have won for the Philips brand the
backing of major ret:

ers and the confidence of
Cl rst-;:mer S the world over.
ic shaver (the Philishave range)
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group's PolyGram entertainment company is the
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Things you didn't know about
Philips

Philips invented both the audio tape
cassette and the compact disc - both
of which have revolutionised the world’s
listening habits.

Philips has developed a way to transmit
20 Gbs of information a second through |
a glass fibre finer than a human hair.
That's the equivalent of more than |
30,000 simultaneous phone calls.

Philips makes an X-ray instrument so
accurate a surgecn can use it to guide

a thin tube all the way from a vein in the
patient's leg, right up through the body |
to the heart and then use it to push ‘
open a blocked blood vessel.

Philips makes a lightbulb that will last
60,000 hours - that's 14 years, even if
it's left on 12 hours a day. Which means
it's perfect for places where you don't
want to have to change the bulb too
often - like the top of TV towers! |

Philips make a hearing aid so small it
can fit right down inside the ear whera
no one can see it

Aviation pioneer Charles Kingsford |
Smith used Philips landing lights and |
Philips radio communication aboard his |
plane, Southern Cross, when he

became the first aviator to cross the
Pacific
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