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Things you didn't know about

the NRMA

Q  Onaverage, approximately 2.4 milion
road service calls are received each
year.

Q A readership of 1.9 milion makes
NRMA's member journal, The Open
Road, Australia's biggest circulation
magazine,

NRMA handles approximately 46 million
contacts a year.

NRMA road service patrols often have |
to deal with more than just breakdowns.
In January 1997, a patroi officer was
called to a prickly situation. An injured
E\“!“'r:‘-'la rescued by a motonist had
srawled inside the dashboard of his car.
After several attempts by other authori
ties to remove the animal, NRMA was
called, and the echidna was eventually
racovered. |

) NRMA's Helpline service has also
provided customers with assistance in
some very unusual situations. Whilst on
holidays, one unlucky customer had
their vehicle stolen along with all their
clothing and baggage. What made t
case so different was that the customer
had been snorkelling at the time.

Wearing nothing but a wet suit, flippers
and snorkel the customer went into the ‘
|

o

police station to report the incident, at
which time NRMA was contacted to

| assist him further. As might be
pected, organising more suitat
was top on the customer's list of
prionties
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