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HISTORY
The LEGO brand originated in Denmark in 1932
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While LEGO products provide fun and began producing plastic rattles, small dolls,
reative play for chi flrvr' up to 16 years, the animals and building blocks which were added
LLUJ name and logo is recognised around the to the wooden products in the LEGO range.
world by children and adults alike who have It was Ole Kirk's son, Godtfred, who, having been
experenced the ideas, values and fun which the invelved in the LEGO business from the age of 14,
conceived the idea for LEGO bricks. In 1949
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Today, LEGO products are produced in
Denmark, Switzerland, the USA Hr-w zil and
. All the companies in the LEGO Group are
owned by the Danish Kirk Christiansen family.
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There are ne ernal shareholders. The LEGO
Group comprises around 9000 employees,

4250 of whom work in Denmark.
In Australia, LEGO products werg first sold in

1962. LEGO Australia is now part of LEGO Asia
which represents the LEGO Group's companies

in Asia, New Zealand, South Africa and Australia,
LEGO Australia is based in Lane Cove, Sydr
and employs around 50 people with sales
representatives in every state of Australia.

THE PRODUCT
The core business area of the LEGO Group is
the development, manutacture, marketing and
fistribution of the LEGO toy system.
There are four brands in the LEGO toy system
- LEGO PRIMO, LEGO DUPLO, LEGO SYSTEM
and LEGO TECHNIC - with over 100 new sets
launched into the market avery year.

LEGO PRIMO toys are igned to stimulate a
baby's senses through a range of large rounded
w-.wlz_\_.kn g elements, human and animal figures
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' Things you didn't know about

| Q  There are 102,981,500 different
combinations possible from six 8-stud
LEGO bricks of the same colour.

@) I just four decades, from 1949 to
1890, around 110 billion LEGO
slements were moulded,

Q Over 180,000 LEGO bricks were used
to build Australia's largest ever LEGO
Santa Claus in December 1996.

Q  Aminiature LEGO replica of the Sydney
Opera House is displayed at LEGO
Australia's headquarters in Sydney. The
maodel took 725 hours to construct '
using over 23,000 bricks and was
based on original plans by Danish
architect Jorm Utzon,

Q Each year, across the world, it is ,
estimated that 5,000,000,000 hours [
are spent playing with LEGO bricks.
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