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made contributions of international signifi-
cance worth millions of dollars, many times Its

operating costs.
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Kodak supplied vision for the 1997 [
Mars Pathfinder probe. ‘Rover' had

three off-the-shelf CDD digital sensors,
chosen for survivability, sure perform-
ance and extremely clear and sharp
images. Two were the vehicle's '‘eyes’

and the other captured images. |

During World War 2, Australian V-mail
(Airgraph), a Kodak system for micro-
fiming letters for the amed services to
conserve precious air cargo space, |
cperated between Australia and the US,
A similar Kodak service, Empire
Airgraph, provided civilian conespend-
ence between Australia and Britain.

The technical complexity of photosensi-
tive coating is awesome. The Ektacolor
photo paper coating track puts seven
consistent layers onto paper base, |
drying to within10 microns - a sixth of

the thickness of human hair. This is as
exacting as microchip production - and
performed in virtual darkness.

Even though photography is regarded
as a mature industry, half the world's
population is yet to take a snapshot!
Consumers in rapidly growing Asian
markets are enthusiastically taking up
snap-shooting. Their Kodak film, paper
and chemicals come from Australia.

Kodachrome - the world's first color film
for both still and motion pictures - was
invented by two unemployed musi-
cians, Leopold Godowsky and Leopold
Mannes, affectionately known as 'God
and Man'. Two years later it was used
to capture the Hindenburg disaster.

In 18944, Kodak supplied the Office of
Strategic Services - forerunner of the
CIA - with 'Camera X', a camera with no
viewfinder, built to look like d matchbox.
It came with several rolls of 16mm film,
tablets of chemicals for developing, and
an agitating stick for processing. There
was also a close-up lens for copying
documents, About 1000 v j




