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Things you didn't know about
KFC

KFC was founded In the 1950s with an
elderly man's last social security
cheque, warth just US$150.

Colonel Sanders' secret chicken recipe
is still used worldwide to this day.

Australians spend $200 milion a year
on fried chicken, and KFC holds 95% of
this market.

KFC cumrently serves about 2.3 billion
meals every year around the world, and
85 million in Australia alone.

In Australia alone, KFC cooks 300,000
chickens weekly.
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