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in the main, addressed consumer trends associ-
ated with health and nutrition,

Flora was, for example, the first margarine brand
to develop a salt reduced variant (1883), tar
those consumers conscious of ther sodium intake.
This was soon followed with a revised formulation
which made Flora the first margari :
artificial colours, flavours or additives (198
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The following year, Flora pioneered a whole new

2 :>1 product with the launch of the first

‘ead (1989) under the name of Flora
-lora once again led the way with
Australia’s first monounsaturated sunflower spread,

lora Mano Sun - actually one « rst formula-
tions nf ts Nl“d anywhere in the world.
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HISTORY
Flora is an international brand of [ms giant
Anglo-Duteh company, Unilever - a
company whose margaring man |L
history goes back a very long w
Unilever was formed in 1928 as a
result of the merger of Lever Bros, a UK
based soap manufacturer, ar 1<1M uqan'w
Uru(‘ NV, a Dutch margarine
Aargarine Unie NV had been rwahhai' 2
Dy the van den Bergh family, which had
been producing margarine in Holland
since 1872. Margarine itself was first
developed in France in the first ha f of the
19th century to help cope with fooc
shortages which followed the Napoleonic
Wars
The Flora brand was first marketed in
the UK in 1964, e to
the fact that vegetable oils, predominantly
sunflower oll, are the primary ingredient,
Although Unilever had been producing
margarnne in Australia since the 1930s, it
not until 1967 that Flora was first
manufactured and marketed here. At this
time, marganne quotas Imposed by l“(-‘
Govermment restricted production tc
amounts from each given site. Cc
quently, in order to produce maore
margarine, Unilever had to manufacture
Flora from a number of different locations
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Now in its own serving dish!
FLORA POLYUNSATURATED TABLE MARGARINE

PROMOTIO
The theme of

THE PRODUCT

Flora today, as it has always been, 1s based on
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Things you didn't know about
Flora .

Q Flora is the top selling margarine in the
world - well over two billion tubs.

Q In an average week, over 600,000
households in Australia buy a tub of
Fle

spreaa on
at that time

n tat thar

Q Every 1kg tub of Flora contains the
sunflower oil from nearly 17,000
sunflower s 3
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on sunflower oll, the Q  Margarine was developed in France

> muiatior over 150 years ago to help overcome
food shortages following the Napoleonic




