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Things you didn't know about

Dettol

O  Dettol was first known as 'Disfectol' and
was first formulated by Dr William
Reynolds, who worked with Reckitt and
Sons

| A sample of Dettol was used by Dr

Leonard Colebrook, a pioneering
microbiologist, at London’s Queen
Charlotte Matemity Hospital in 1933. Dr
Colebrook had all midwives and
doctors wash their hands with the
product between touching each newly-
delivered patient. Matemal deaths
dropped by 50% - a success attributed
largely to Dettol.

Q  Initially Dettol was sold as an ‘over-the-
counter' product in pharmacies. From
the late 19560s onwards Dettol's
franchise expanded o include grocers.

Q  Dettol has been used by the veterinary
profession. It was adopted as an
antiseptic in dairy hygiene and in
operative procedures. It has also been
used for treating common wounds and
injuries in animals.

Q  Dettol has also been used in horticul-
ture as a rose spray for mildew and
blackspot.

Reckitt & Colman, however, always

recommend that customers should use the

products as indicated on the label.
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