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Things you didn't know about
Club Med

Q  Club Med runs a thriving corporate
business at many of its villages.
Attracted by all-inclusive costs and
specialist facliities, many companies
bring together their sales or executive
teams, or their clients, for Club Med
style meetings.

QO  Club Med Lindeman Island is pro-
tected by World Heritage listing and is
in the Great Barrier Reef Marine Park.
The Aboriginal name for Lindeman
Island, Yara-Kimba, means ‘snapper-
bream fish'.

Q  Club Med runs the largest watersports
club in the world with 1600
windsurfers, 1500 sailing boats, 85
waterski boats, 250 kayaks, 1200
diving tanks and 2000 pairs of flippers.

Q Club Med runs the largest Tennis Club
in the world with over 800 tennis
courts, BOOO racquets, 44,000 balls
and around 300 qualified tennis
instructors worldwide.

Q  With 36 village resorts featuring golf
facilities in 16 different time zones,
Club Med is the largest Golf Club in
the world using 9000 golf clubs,
84,000 golf balls and over 150 golf
professionals. In 1996, some 76,000
Club Med guests played golf for at
least one hour per day during their
holiday.

Q  Club Med guests are served over 25
million meals each year during which
some of the following items are
consumed: 21 million croissants,

4. 1million baguettes, 23 milion eggs,

2.7 million kgs of meat, 500 tons of

seafood and over 3.5 million litres of

wine.

Q 1994 saw the opening of Club Med's
first ecology reserve and the ‘Gilbert
Tngano Research Laboratory' in Rio
das Padras, Brazil. The nature reserve
is some 12km square.
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