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945 Bonds acquired the Commonwea
WP Ving '\e* lls.and during the 1950s and 19¢
velop new products such as men's
woollen socks, ladies underwear and sleepwear,
s first manufactured in this
period were household names like Cottontails and
the Bonds Wondersuit. Other familiar Bonds brand
names are Grand Slam, Penguin and Gotcha

After a merger with Coats Paton of the UK in

970, Bonds was taken over by Pacific Dunlecp in
lE:Hx Coats Paton was sold back te the UK, and
this left Bonds as a wholly owne n.1 subsidiary of
Pacific p, and, once again, an Australian
company.

The 1990s has seen a consolidation of
inufacturing and distribution operations, and
major investment in new technology, espe
the Bonds knitting and dyeing operation.

THE PRODUCT

Bonds makes basic essential clothing in certain
well defined categories for Australians of all ages.

ompany concentrates on babywear, men's

and women's underwear, and leisurewear. In each

category, Bonds is noted for '.'k Quality and

comfort of its clothing. It is designed to endure, to

ind feel a it, no matter what Swlc_ig\

ars have reached.

pywear category, Bonds is the first

or Australian mothers, whether they are

osts or coveralls. The Bonds label even

s on nappies. Perhaps the maost outstand-
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ing product in the
range is The Bonds'
Wondersuit, the
Number One baby
coverall in Australia for
the last 35 years.

In true Bonds
tradition, everything has
been considered to
give maximum comfort
to the newbom. Made
from a special cotton/
terry blend, the unigue
Wondersuit stretches
both ways, allc :"-lr 8|
baby freedom of
ert without
restrictions.

There are no
shoulder seams to
cause discomfort ar
the unigue ‘Squ 1m(arr*
toe gives plenty of
room for little feet to wiggle. Neck to toe studs

make nappy changing easier.

Bonds offers an extensive
range of men's underwear, ¢ 1
which the flagship product is
probably the Chesty Bonds
singlet. Made from a high guality
ed cotton fabric, the Chesty
ds singlet, like all Bonds
1, 1S put through the
unigue Bondset fabric treatment
to reduce shrinkage.

In the women's Underwear
categary, Bonds has an extensive
range with styles to suit every
figure. The recently launched
Bonds '‘Cottontails With Extra
Lycra’ has been met with
EN0rmous consumer sUCCess.
The lycra component woven into
the fabric means the underwear
maoves with th dy, without losing its shape. This
makes for gre comifort and looks great under
fitted clothing.

Bonds commands over 60% market share in
e Australian t-shirt market - a figure that is still

growing. Made from Bonds renowned -:Uml')r.)d
cotton, Bonds t-shirts are wom by virtually all
Australians. Most recently, Bonds has ma d(- a
significant impact with the 18 - 25 year old high
street consumers with the reintroduction of some

960 fashion lines within the t-shirt range

No discussion of leisurewear would be

complete without mention of Australia’s most
famous sport shirt, the Penguin polo shirt. This
was the original polo-style shirt in Australia and
over 20 million Penguin shirts have been sold
since the product's inception in 1957,

RECENT DEVELOPMENTS
Following a rigorous selection process, Bonds
was selected by the Sydney Organising
Committee for the Olympic Games to produce
licensed apparel for the 2000 Olympic Games
As a licensing partner, Bonds will produce
apparel for SCCOG's own retall outle ]
provide t-shirts, polo shirts and fleece
sweatshirts for other licensees, as well as
managing its own licensing program, With
B(Jr‘d':; expertise in apparel manufacturng and
marketing, the company will provide the
essential everyday items worm by Austratians at
the 2000 Olympic Games

PROMOTION

Bonds has always ed a high priority on
effective and creative -n"ivu"ﬂqirl;} The ageless
Chesty, of course, has been a Bonds spokes-
the 1930s. The advertising line
't's gotta be Bonds" has become part of the
vemacular in Australia; and Chesty is still going
strong today. For example, he starred with Pau

person since

AN

Buml‘n stockings sre hrawtiful

-give them on

Mother's Day

Mercurio, of the smash hit Australian movie ‘Strictly
Ballroom' in Bonds' 1983 TV advertising cam-
paign.

A new Bonds advertising campaign is being
launched n »“«l qust MCN Led by an heroic brand

commercial, t s the modem

face of Bo dt: n AL- '1I|:1 today as it moves

owards the new millennium
The new Bonds brand TV ¢

commercial will give
backed by addi-
rtisements which

tional pru jUct spec
will appear periodics l[l‘ Eac
story well told with t
hero of the story

Using a quintessentially Australian ¢
3 t Bonds, the brand commercial's
S about
unable
the last
awake
Fﬂ{';r‘- is Gmg jlet and in that simple way, st
the rescue forces

The brand campaign build on the
well established theme “It's gotta be Bonds”, whilst
ntroducing an additional tag: “The one and only”
which simultaneously helps to
explain why ‘It's gotta be Bonds'
and reinforces Bonds' authentic
brand heritage,

QiMme

haracter to

storyline
oup of lourists stranded in the desert,
jet the attention of a passing aircraft. At
minute, the unassuming Bonds hero

s from his sleep, removes and waves his

Immons

cantinues to

-
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BRAND VALUES

Bonds is far more than just

another clothing brand, It is an

Australian icon that is tightly

nterwoven into the Australic

Consumers see the
an 3

fes yle.

Bonds brand as
of therr lives. The
of being an Austratian.

This owes something to
Bonds' own internal corporate
culture. In fact, Bonds always
had a strong corporate culture -
and a remarkably moderm one -
from way back at the star the business in the
1920s. Sayings such as “We don't work FOR
each other. We work WITH each other,”
; n around the mills and contributed to an
>t mutual support and teamwork which have
arsisted to this day.
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Things you didn't know about

Bonds

Q  Over 400 million Bonds singlets have
been manufactured and sold since the
line was first introduced in 1920, as well
as 150 millien Cottontails, and 17
million Wandersuits. :

Q  Bonds took part in one of the first major
‘Buy Australian’ campaigns when the
company was aboard the Great White
Train which toured country New South
Wales for six months in 1925.

Q  Charles Kingsford Smith and Charles
| Ulm wore Bonds underwear for their
| 1928 first transPacific flight - and wrote
to the company commending the
product.

QO By 1927, Bonds was described as ‘the
largest hosiery manufacturer in the
| British Empire’.

Q  The character Chesty Bond was
created in 1937 by Ted Moloney of the
advertising agency J. Walter
Thompson. Adopted by the Sydney
Sun newspaper as a comic strip,
Chesty Bond ran for nearly 20 years.
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