THE MARKET

In the past quarter century, the contents of
Australian wallets have changed very significantly
The money 10oks ¢ for a start, and one
and two dallar notes are no more. But there is a
great deal more buying power in each wallet, the
result of a rising standard of living (though it
might not always seem like it). And yet chances
are there isn't actually any more cash in each

wal n fact, there will almost certainly be less

Instead of the extra cash you might expect to
see, there will be something almost unheard of
backin 1972 - credit cards. And no matter what
cards there are, one of them will almost certainly
be a Bankcard. That's only fair, because alter all
it was Bankcard that started the entire credit
card industry rolling in Australia.

Bankcard is unique to Australia (and New
Zealand), the result of anhistorical match
between consumer expectations and pending
commercial intiatives of the banks on the one
hand, and limited technology on the other
Nothing like it could ever be created again. Yet,
created it was - and for a huge number of
Australians it changed the world.

Today, with credit cards, charge cards and
other bits of plastic in every wallet, it is hard to
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remember just how much Bankcard changed the
way we did things.

ACHIEVEMENTS

The Bankcard Scheme introduced the credit
card to the Australian ¢ al public, and made
possible the spectacular growth that card use
has experienced. Today, Bankcard generates
around 70 million transactions every year, for a
total amount in excess of $5.5 billion. There are
well gver 2.3 million cardholder accounts, and
more than 350,000 merchants accept Bankcard
in Australia.

More than that, Bankcard also liberated
Australians fr armying larg Jms of cash,
made it po them to spread repayments
for major purchases much maore evenly by
making credit easily available, and allowed
I ors to take much greater advantage of
nited-time discounts and sales. When cash is
roq-._nn’-_!d it can be obtained with a Bankcard card
from Automatic Teller Machines.

Merchants have found that the use of
Bankcard has allowed them to make larger
sales. The card has alsoc made telephone and
mail order sales much easier to agdminister
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HISTORY
It was 1972, and those
Australians who knew
about credit cargs we
keen to get hold of
some and enjoy their
many advantages
Several banks were just
as keen, seeing the

of making
credit available to their
customers in this way
and stimulating the use
of bank senvices, But for
the banks it wasn't just
a matter of launching a
card.

Australia still has a
relatively small popt
tion, but it was even
smaller then. And that
population, despite
being somewnat
concentrated in cities,
was spread over a huge
ical area, At
any rate it would not
have been enough to
extend credit card
services to city people;
to be truly effective, a
card needed to be
usable everywhere in
Australia. Thisisnota
problem today; compu-
ter and telecommunica-
tion technclogies h:i\rr‘
made enomous leaps
and distance is no

Bankcard makesyour
business a more convenient
place to buyand
attracts new customers.
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longer a tyrant. But in 1972 the cost of a national
data net was simply not viable for any one bank

After much research and planning, a lengthy
market analysis and hti solution of many proble
unigue to Australia, the
finally ready to launch their i
ian banking environment was ’1L.L-:\-|I\; ru,gu.n".lau atthe
time, so talks with the Reserve Bank of Australia
and the Federal Treasury ‘._‘.ur\-b.'nrn'-u‘
MOMENTOUS MOoVE
discussion and the subn
the Reserve Bank gave approval

The banks that were initially party to the sci
{ormed a service company to conduct Banke
operations - Charge Card Services Limited - which
-'iﬂ' owed the banks to avoid duplicating costly capital
tallations like computers and communications

But it w;i“ :;hl! 10 be some time before the

C ~ould be launct By 1674
electror ra'.n.—. 1 processing and communications
nology had advance sufficiently for a nationa
credit card senvice to hs‘ Vi Fihlf“ and the shared
l1r|t\ Wi“‘ g 3

%:‘.I xeme as awhole, This
ner service in day-to-day

xd and the cost of pr
i ould be firmly contre
From the outset, each member bank is
its own variant of the then universal Bankcard
card, and was solely responsible for the admir
istration of its own credit rule nd customer
retations with its own cardht )Iduu aresult,
the normal competitive relations between the
banks were maintained.

October of 1974 saw the launch of Bankcard, a
launch considered by the marketing media as one
of the most successiul ever, The card was wel
comed by the general public and merchants alike
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Q  The Bankcard Scheme introduced the
first credit card generally available in |
Australia.
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Q Customers can use their Bankcard card
as far afield as the Cook Islands.
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