AUSTRALIA

0 POST

"'l‘h‘l

lelegraphs was I- o

THE MARKET

sell was
ut of the Post-
naral's Department to provide
the nation's postal service. Its specific
quirem 3 to link communities
evenywhere in Australia with a standar
letter service
n 1989

tors using new electroni distribution tex maste
The traditional written letter now

i

fromanewr e of other method:
1 them telept

, the intemet

408 ¢
csimile s
electronic ba

ingle price

Q t became
However, public ac stter i
rsonal and secure has
1 mall volumes ¢ to grow steadily. Today
ralia Post four billion arlicles

the 2008, this is expecled 1o exce

and mail servic

Smain unch

1“ s

SENVICE

Austra (S
of physical and ele
and clelivery servic

(amE Tt
“ BaRE

a Post has t

iture and ope

THE PRODUCT

Hlia Post provides a fu
nd parcel serv
ation, incl Liu g U

The corporatise
eant that, for the first time, 1‘:; 15 require : L
T ormed corparation handling; adver
} program 1

darange
>tronic ll'-_.ll\
ng mail; bill payme
) maoney order and banking senvices

express d

services, and philatelic

k‘:f & rasult
financial and ¢ .pm it
ralia Post's performance

s the best it has ever

al benchmark for
f I-‘[[v"[ deliveries (94%

staction s a
ralia F’u st A netw
istomers’ experience
S daily

nary Iiocus

rk of C

loday i
Dean.
Profitability has more than

989, witt

5 delivered
or on time) and the cos
nding mail in Australia is
na the lowest in the RECENT DEVELUPMENTS

ne face ol 4
alia Post handles an over recent
16 million mail outlet:

significantly

=1} 1‘_\-' O

Yigured and re-equipy with

2 of pos

-.)l\.
Y accessed
inclu JJrutha« 1g, are n
Australia Pc Today, Australia Pos
a'one :-;L‘.-n_'ﬂ' n|'l pu\»"".{:rﬂ serv f
. customars S

tis also the
fn \ancial net
9 130 m

Iru ‘|'|1au|1||\ Australia Pos
samong the erm worlk i'h‘
best performing
nterpn

nignest Ik

|. in lr|| 'Myf" 1er ]l mar
ro \\‘[Iul ll' is busin

rate at 45¢. Untry l\-"l\._rs
consumer bil
["ll('li;l_.l!1,-‘\L|:;?r |
On top of all that
alia Post runs At

etal r-.nm' ‘M_

HISTORY
The Post Office
SUNVIVING COMMENC
tion in Australia. |
be traced to tt

mentof a former

Lﬁ ar 11-\@{1
Australia Po:

vees
N 1809
Until that year,
there were no
formal arra

16



() Parcel POST

Satchel

Regular Delivery within Australia

thatall n
imercially

e

anwhi
E500 millior
and parcel del
renewal pro
equipment

the

3 Investing almost
s national letter
ks. The network

PROMOTION
The promotion of Australia Post i
onthe products and s

f, L ed

iltedint

Yy Uay.
2y marketing
nmearcials
1 to demon

stal

( a similar
1 Of aire POS ‘I— /
vice for banks, i

|

tion also helps raise awareness

ysuch ‘
bill paying service
st Intermnational,
ost, Money Orders,
S International and Busi

COrpare
undertake

Australians w

5 entirety the ‘P’

symbol stands for Post.
Its component par )

epres stal horn,
1'p ) ANNOUNCE

the global

colour red has
ervices in

&

hotthe
long beet
Commonwealth 3.
Unusually fc cha large service provider

( also been seen over the ye
rganisation.

seen as 'doing an import
‘provider of a reliable ser
As Australia Post expands

ogy as it S, its
main themes. Al
iry - displaying te

sed, with
( aff. And it
s to be flexible - meeting
demands of all its

Things you didn't know about
Australia Post

O @ © .

(@)

It pays an average of $1 millon a day to'
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Its over-the-counter bill payment and
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time employees (about one in every
200 working Australians is employed at
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