


world incentive to carry the Carrier name on
storefronts, vans and uniforms. 

BRAND VALUES
For more than a century, Carrier expertise has
made the company the first name in air condition-

ing, growing to include the entire
scope of indoor comfort at home,
at work and everywhere in between.
From 1902, when Willis Carrier
produced one unit, to today, when
the company ships one unit every
four seconds, Carrier has come a
long way by any measure. Willis
Carrier truly created a century of
possibilities — a torch passed on

within the Carrier brand to ensure that the spirit of
excellence will always continue.

*Based on total energy costs as compared to traditional
HVAC systems.

THE PRODUCT
What began as an air conditioning company 
has developed into the world leader in year-round
comfort. The most extensive product line in the
industry boasts air handling units, compressors,
condensers, unitary-packaged and split-system
air conditioners, transport and commercial refrig-
eration equipment, room air conditioners, pack-
aged terminal air conditioners, central station air
conditioners, hermetic absorption and centrifugal
water chillers, open-drive centrifugal chillers, her-
metic screw chillers, reciprocating air- and water-
cooled chillers, de humidifiers, single-packaged
and split-system heat pumps, electronic control
systems and air cleaners.

The applications are just as numerous.
Houses and hotels. Trucks and trains. Buses and
ballrooms. International airports and grocery
stores. From the top of the world (skyscrapers) to
the bottom of the ocean (submarines), Carrier
products are there.

RECENT DEVELOPMENTS
Carrier reinforced its leadership role and its
“Turn to the Experts” theme at its January 2006
sales meeting, when company executives met
with 6,000 dealers to showcase the most compre-
hensive line of products available to meet new
efficiency requirements — products that now
must operate at a 13 SEER (Seasonal Energy 
Effi  ciency Ratio) level or higher. 

Other far-reaching developments include:
• The Infinity™ System, introduced in 2004 — the

most energy-efficient heating and cooling 
system a homeowner can buy* — provides the
ultimate in indoor comfort, allowing homeowners
to set fan speeds, air filtration and temperature
in one convenient control. 

• The most energy-efficient gas fur-
nace on the market, the Infinity™ 96
can help homeowners reduce utility
costs by up to 33 percent a year com-
pared with previous Carrier models.

• The Carrier Ideal Comfort System
(ICS) premium gas furnace, to be
introduced in late 2007, offers virtu-
ally silent operation, superior energy
efficiency and more precise tempera-
ture control.

• The Infinity™ Air Purifier uses
unique patented technology to capture
and kill airborne germs and allergens
in 100 percent of the air being heated
or cooled.

• Carrier’s Hybrid Heat™ System, intro-
duced in early 2006, automatically
switches to the most economical heat-
ing source — an electric heat pump or
a gas or oil furnace — to efficiently
heat or cool a home. 

• The company introduced 14 new programmable
and nonprogrammable thermostats in 2007,
including the Carrier Per for mance
Pro   gram mable Edge™ models,
which feature premium comfort
solutions, interchangeable decora-
tor faceplates, the thinnest profile
available and home computer pro-
gramming capability.

• During power outages, Carrier’s
Automatic Home Standby Gen-
er a tors keep a home’s heating 
and cooling system running while supplying 
power to lights, furnaces, air conditioners,
refrigerators, sump pumps, well pumps, com-
puters and more.

PROMOTION
Carrier’s “Turn to the Experts” tagline and 
positioning continues as part of its absolute 
commitment to being the expert in everything the
company does. 

In 2007, Carrier launched a new multimillion-
dollar campaign that reinforces Carrier’s expertise
in providing the most energy-efficient heating and
cooling systems. The campaign will be promoted
online, in print, on radio and in television spots
directed by Christopher Guest, who is known for
his improvisational, “moc ku men tary” style in
films such as Best in Show and For Your Consi -
deration. Attention-getting ads take a humorous
approach to a typical homeowner’s wise decision
to buy a Carrier air conditioner or furnace to save
money on their energy bills, but can’t explain the
tech nology behind it. The spots conclude with the
announcer reassuring the consumer that they don’t
need to know. “That’s our job,” the announcer
concludes, “Carrier. Turn to the Experts.”

An industry-leading Web site, carrier.com,
also keeps the Carrier name in front of con-
sumers. Partnership marketing gives thousands 
of independent businesses throughout the 
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� Carrier has a network of research and
development centres and 78 manufacturing
facilities around the world. 

� Carrier cooled the 2004 Summer Olympics
in Athens, Greece, and will provide com-
fort at the 2008 Summer Olympics in
Beijing, China.

� Four and a half million pounds of Puron
refrigerant were used in Carrier products in
2006 — enough to fill a three-eighths-inch
tube stretching completely around the
Earth’s diameter.

� In 1998, Willis Carrier was named one of
Time magazine’s 100 Most Influential People
of the Century.

� A cooling system specially designed by
Carrier protects Michelangelo’s frescoes in
the Sistine Chapel.

THINGS YOU DIDN’T KNOW ABOUT
CARRIER
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