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RECENT DEVELOPMENTS
TI’s nonstop innovations and advances in tech-
nology and business strategies keep the company
at the forefront of its industry, providing its cus-
tomers with leading-edge technology. Among TI’s
most recent developments:
• In June 2006, TI unveiled details of a 45 nanome-

ter semiconductor manufacturing process that
will double the number of chips produced on
each silicon wafer, increase processing perform-
ance and reduce power consumption. 

• In May 2006, TI completed construction of its
next major semiconductor manufacturing plant.
Located just north of Dallas, the facility will
house some of the world's most advanced 300
mm semiconductor manufacturing capabilities.

• In January 2006, TI completed its acquisition of
Chipcon, a leading company in the design of
short-range, low-power wireless radio-frequency
transceiver devices. The move expanded TI’s
high-performance analog portfolio and enables
TI to provide customers with industry-leading
ZigBee™ compliant solutions and a broad range
of proprietary radio frequency integrated circuits
that make innovative low-power wireless appli-
cations possible.

• TI is regularly introducing additions to its new
DaVinci™ technology family of devices. Opti-
mized for digital video systems, DaVinci tech-
nology enables breakthrough innovation in
digital media devices for the hand, home and car.

PROMOTION
TI’s semiconductor devices generally perform
their technological prowess without calling atten-
tion to themselves or to TI. They’re key compo-
nents of products bearing the names of Nokia,
Apple and many other leading companies.

TI’s DLP technology is one case in which the
company has implemented a consumer commu-
nications campaign. Makers of HDTVs and pro-
jectors emblazon the DLP logo on their products

as proof of those products’ excellence and TI has
supported the branding of DLP technology
through a two year old campaign designed to
reach consumers via TV, radio and the Web. The
TV ads have focused on reaching sports enthusi-
asts and other key consumer audiences. Meantime,
online education has appeared on a variety of
sites, including home entertainment blogs. 

TI’s DLP Products group is also sponsoring
Hall of Fame Racing in the NASCAR Nextel Cup
Series. NASCAR is America’s fastest growing 
sport and racing fans have good reason to
embrace HDTV, since all races are broadcast in

high definition.
In addition, TI takes a targeted approach

to promoting many of its products through
an array of technology publications and
Web sites that cater to electronics design
engineers, who are crucial decision mak-
ers in designing TI technology into a wide
variety of electronic products.

BRAND VALUES
Texas Instruments has been making a posi-

tive impact on technology and the world for
more than 75 years. The company’s ingenuity
takes the ideas of TI customers further, con-
tinually helping to create products that make
lives better.

In the face of growing pressure to get to
market faster and cheaper, companies regu-

larly turn to TI to solve the challenges that
stand between their ideas and reality. Only TI

has the breadth and depth — with the manufac-
turing capabilities, worldwide local presence and
proven track record — to turn great concepts into
remarkable things time and time again.

TI is inventive. TI is essential to the people it
supports. But what’s truly amazing is the positive
impact that TI makes on technology and on the
lives of people all around the world every day.

TI’s record of creativity and risk-taking has
been sprinkled with industry firsts and far-
reaching inventions:
❍ TI has earned more than 15,000 patents

over the years — testimony to the innova-
tive, bright minds that keep the company at
the technological vanguard.

❍ More than half of all cell phones sold world-
wide use TI semiconductor technology.

❍ TI invented the commercial transistor radio
in 1954 and the handheld calculator in 1967.

❍ TI’s Jack Kilby won the Nobel Prize in
physics in 2000 for his part in inventing the
integrated circuit.

❍ TI’s DLP technology has earned the company
two Emmy Awards for its television applica-
tions, and DLP Cinema® technology produces
35 trillion colors on movie theater screens.

THINGS YOU DIDN’T KNOW ABOUT
TEXAS INSTRUMENTS

Ca_098-099  8/26/06  3:58 AM  Page 3




