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unparalleled off-road standards and state-of-the-
art technologies have set a new industry standard. 

In addition to the existing 4.4 liter 300 bhp V8
engine, LR3 offers the new 4.0 liter V6 engine.
All V6 models come equipped with a long list of
four-wheel-drive technologies including the inno-
vative Terrain Response™ system, and four
corner electronic air suspension. 

RECENT DEVELOPMENTS
For 2007, the Range Rover gains Land Rover’s
patented Terrain Response system™ for excep-
tional off-road performance as well as reduced
driver effort, providing the finest blend of per-
formance and refinement ever offered on a Land
Rover vehicle, making it the world’s most com-
plete luxury SUV. 

The Range Rover Sport’s top-line version uses
a 390 bhp Jaguar-derived supercharged V8 engine
and has a top speed of 225 km/h electronically
limited. It is the fastest and best accelerating vehi-
cle that Land Rover has ever made. 

Land Rover is showcasing a catalog of inno-
vative technologies — collectively known as the 
e-Terrain System — that are designed to reduce
both fuel consumption and harmful tailpipe emis-
sions while also improving the outstanding breadth
of capability of Land Rover’s SUV vehicles.

They are designed to contribute to a potential
improvement in fuel economy — of up to one-
third over a current vehicle of similar size and 

performance. And many of the technologies will
be available on Land Rover production models in
the next few years — all without compromising
the breadth of on and off-road capability that
defines all Land Rover products.

LR2. The fourth new model from Land Rover
in just four years, LR2 joins the impressive line-
up of Range Rover (2002), Land Rover LR3
(2004) and Range Rover Sport (2005) that
together have seen record breaking sales per-
formance around the world.

New from the ground up, LR2 delivers out-
standing on-road performance as well as the
class-leading off-road ability of a Land Rover. A
dynamic design, purposeful stance, smart and
spacious interior and an abundance of advanced
technologies complete the LR2 package. The all-
new LR2 will be available at retailers mid 2007.

PROMOTION 
In June 2006, women’s tennis superstar Maria
Sharapova was in London attending a pre-
Wimbledon party where she gave on-lookers a
sneak preview of the all-new LR2. Sharapova is
an official Land Rover ambassador in North
America, where she promotes the vehicles. 

Land Rover’s LR3 accepted its mission in
Paramount Pictures’ action movie Mission:
Impossible III, which opened in May 2006. In one
of the film’s most incredible action sequences,
Ethan Hunt gets assistance from the LR3 as he

makes a courageous escape
from his enemies.

Land Rover presented a
glimpse of its future envi-
ronmental technology at
the 2006 New York Interna-
tional Auto Show. The con-
cept — called Land_e —
showcases some of the
alternative technologies that
Land Rover is considering
adopting on its vehicles in
the near future. 

Land Rover also used
the New York show as an
opportunity to announce

details of its Go Beyond TV — the industry's first
broadband television station offered by a single
auto manufacturer. Go Beyond TV will feature
Land Rover–dedicated footage along with lifestyle
and adventure content via external partners.

Land Rover Canada along with its sister com-
pany Jaguar Canada is the Official Vehicle
Sponsor of the all-new Four Seasons Centre for
the Performing Arts, Canada’s new opera house.

BRAND VALUES
Land Rover is committed to addressing the chal-
lenges of sustainable development and operat-
ing as a responsible company. It promotes
sustainability by integrating and balancing eco-
nomic, environmental and social responsibilities
within all of its activities. 

Environmental responsibility is a major part of
the business philosophy of Land Rover, as it is one
of their core brand values. They set improvement
goals and targets and monitor progress. They aim
to produce as economical and clean a car as pos-
sible. The policy considers the wider environment
and produces recyclable vehicles in a pollution-
free production process. Every Land Rover is
designed to be at least 85 percent recyclable.

❍ Land Rover has supplied the Royal Geo-
graphic Society with vehicles for more than
20 years, assisting in some of their most
exciting research expeditions. 

❍ Land Rover has joined up with Born Free,
renowned animal conservation charity. It
provides essential support vehicles in the
countries where the charity works to keep
wildlife in the wild. 

❍ Land Rover supplies Biosphere (a research
organization that aims to protect species
and the environment) expeditions with fully 
equipped vehicles, permitting access to the
most difficult and remote locations. 

THINGS YOU DIDN’T KNOW ABOUT
LAND ROVER
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