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blood from the lungs to flow
back to the lungs rather than to
the body. Such babies look blue
because insufficient oxygen is
circulating in their bodies.
Eighty percent of blue babies
died within the first year of life.

All that changed when sur-
geon Dr. William Mustard
reversed the direction of the
blood flow in Maria’s heart. She
was his first patient. Today she
is married with grown children
of her own.

And that’s only part of the
story. Heart and Stroke Foun-
dation funding made possible
the first-ever cardiac critical
care unit, helped fund some of
the earliest research into the cardioprotective
qualities of acetylsalicylic acid (ASA), commonly
referred to as Aspirin® and pioneered the trans-
plantation of heart cells to boost heart function.

THE PRODUCT
Each year HSFC publishes more than 200 infor-
mation products on heart disease and stroke.

In addition, all Canadian cardiopulmonary
resuscitation (CPR) training materials published
in Canada, whether by the Foundation or other
organizations, are based on international guide-
lines developed by HSFC and other experts.

Health Check™, the Heart and Stroke Foun-
dation’s food information program, is a well-
recognized and trusted symbol for healthy food
choices on over 700 products in the grocery store.

The Health Check symbol on the package
means that the product’s nutrition information has
been reviewed by the Foundation’s dietitians and

meets specific nutrient criteria based on Canada’s
Food Guide to Healthy Eating.

Visit http://www.healthcheck.org. 

RECENT DEVELOPMENTS
Across Canada, provincial Heart and Stroke
Foundations are taking action at a community
level to boost heart health.

In Newfoundland, over 1,000 students in five
schools have been running, jumping and playing
as part of the school curriculum. This daily exer-
cise program was piloted by the Heart and Stroke
Foundation of Newfoundland. The Foundation
hopes to bring this program to all elementary
schools in the province. 

Halifax, Nova Scotia is about to become a
more active, walker-friendly city thanks to the
Heart and Stroke Foundation of Nova Scotia’s
input into a 25 year regional growth plan.

Prince Edward Island kids are increasing their
exposure to heart-healthy foods thanks to the
Heart and Stroke Foundation of PEI. A school
healthy eating policy was officially adopted by the
province in September 2005. 

In Quebec, development of a provincial stroke
strategy is well under way, guided by input from
the Heart and Stroke Foundation of Quebec.

In Ontario, the Heart and Stroke Founda-
tion continues to be instrumental in leading pub-
lic education campaigns to build support for
smoke-free legislation and to improve public
access to AEDs.

People in Manitoba are now better informed
about the warning signs of stroke thanks to a
robust and informative campaign by the Heart and
Stroke Foundation of Manitoba. It’s the first step
in establishing a province-wide stroke strategy. 

It’s getting more difficult to light up and a lot
easier to butt out in Saskatchewan. The Heart and
Stroke Foundation of Saskatchewan (HSFS)
played a key role in the development of the
province’s Tobacco Control Amendment Act.
Public places in Saskatchewan have been smoke-
free since January 1, 2005.

Thanks to advocacy efforts led by the Heart and
Stroke Foundation of Alberta, NWT & Nunavut
(HSFA), the government of Alberta has dedicated
$20 million for stroke care delivery throughout the
province over the next two years. HSFA’s goal is that
every Albertan, regardless of where they live, 
has timely access to high-quality stroke care.

The Heart and Stroke Foun-
dation of British Columbia &
Yukon’s advocacy program is
ambitious. It seeks to influence
public policy and regulatory
change to decrease the impact of
tobacco, increase physical activ-
ity, encourage heart-healthy eat-
ing and address the needs of heart
patients and stroke survivors. 

PROMOTION
The HSFC Web site (www. 
heartandstroke.ca) is a much-
visited resource. It is widely 
recognized as one of most 
comprehensive sources of
information on heart disease
and stroke in Canada. Over 

80,000 Canadians receive Heart&Stroke He@lth-
line, a free, online monthly e-newsletter that 
can be subscribed to or viewed online at
www.heartandstroke.ca.

In schools across Canada, exercise-based
fund-raising programs such as Heart&Stroke
Jump Rope for Heart promote active, healthy liv-
ing for today’s and future generations.

Heart&Stroke Big Bike and Walk for Heart
also combine good healthy fun with fund-raising,
while creating awareness that heart disease and
stroke are the leading cause of death in Canada.

Heart&Stroke lotteries in Ontario and British
Columbia are huge successes in generating funds
for research. Over $110 million has been raised
since 1997.

BRAND VALUES
In 2003, HSFC developed a new tagline: 
“Finding answers. For life.” That tagline identifies
and celebrates our strengths and unique char-
acteristics: caring, knowledgeable, responsible 
and innovative.

❍ Heart and Stroke Foundation cookbooks
have sold more than 1.5 million copies. 

❍ The Heart and Stroke Foundation “Hearts
in Motion” walking clubs provide a list of
great walks to keep the whole family on the
trail to heart fitness. 

❍ The Heart&Stroke Big Bike was built to an
Alberta design and seats 30 pedallers.

❍ From 1952 to 2003, the cardiovascular death
rate in Canada was reduced by 70 percent.

THINGS YOU DIDN’T KNOW ABOUT
THE HEART AND STROKE FOUNDATION

STROKE WARNING SIGNS 

WEAKNESS
Sudden  loss of strength or sudden numbness in the face, 

arm or leg even if temporary

TROUBLE SPEAKING
Sudden difficulty speaking or understanding or sudden confusion, 

even if temporary

VISION PROBLEMS
Sudden trouble with vision, even if temporary

HEADACHE
Sudden severe and unusual headache

DIZZINESS
Sudden loss of balance, especially with any of the above signs

Call 9-1-1
or medical emergency 
number immediately.

www.heartandstroke.ca

Walter Gretzky,
Stroke Survivor

I’m alive today 

because someone knew 

the signs of a stroke.

DO YOU?

J U N E is 
STROKE MONTH
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