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Market

The business-investment portal eKapijaoa as 828
(business to business) operates on a markst “within the
market” of Bosnia and Herzegoving. The greatest wealth
of eKapsa is its user fist and the fact that 72 percent of
the mdividual users of the system include senior
company managemert, namely decision-makers and
people who are not that easy ta reach by means of
other meda. Portal’s subscribers are practically all banks,
insurance companies, broker houses, constructon
companees, all international business clubs, embassies,
foreign and domestic swestment funds, as welf as
numercus small and medium enterprses (SME},

We will highlight the followng;

Financial institutions: UniCredit Group, NLB
Tuzlanska Bank, Hypo Alpe Adria Bank, ProCredit Bank,
Bakan Investment Bank, Nova Banka, Volksbank |easirg,
ASA Abanka Leasing, FBH and RS Banking Agencies,
llir¥ka Fund Management Agency, Merkur BH Insurance,
VGT Insurance, Bosna-RE Insurance, jahonna Insurance,
Neskovié Insurance, Drina Insurance, etc.

Retail chain stares: TUS, Konzum, Velpro Cash &
Carry, Klas, TPDC, BBI, OB, etc

Construction companies: Porr, Hidrogradnig,
Sirbegovic, OKI, Mipro-Gradngz, Bosman, Ans Drive, HP
Investing, Siporex — Xella 8H, Unioninvest, ArcelorMittal
Construction, Trimo BH, Rudis BH, IGH-Mostar, Integral
inzinjerng. Cement Adrig, Ingra m#injering, Bramac
Krowri Ssterni, GP Krajina, Austrotherm BH, etc

[T, telecommunicatians: Microsoft BH, Cisco, Oracle
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BH, Ericsson, Siermens, Lexmark, Logosoft, Multicom,
Hermes ScftLab, Datalab BH, Telekomuniacije RS, Mtel,
QSS, Com Trade, etc

Foed industry: Maggk:. Bobita Co, MI Menprom,
Perutnina Ptuj-8H, TDR, Imperial Tobacco BH, Pantago,
IM Semic, M| Farmer Lijanovici, DK Trade Droga
Kaolinska, Setro, Zvijezda, PPM, etc.

Industry: Feal, Dalekoved (power
transmissicn line), Kakan) Cement
Factory, Lukavac Cement Factary,

| posdovni portal

Parther
u BiH

§ pEgiony

KRIVAJA — Factory of Prefabricated
Homes, Prohema, Kapis, Prevent -
Leather, Krivaia | 884, Kanjuh Zivinice, m‘, .

ArcelorMital Prijedorn, Energoinvest,
Messar, Elektro Milis etc

Pnarmacy: Bosnaljek, Flva
Croata- Office In BH, Sanofi-Avents,
Abbott Laborataries, Otto Bodk,
Oktal Prarma, Ortosar, Bosnafarm,
Tuziafarm ete,

Marketing: Communis. Via Media,
Prime Communications, Pristop BH,
Luna/Towa, Studio Marketng |,
Watter Thampsan, _uro:>lakat Direct
Media. Fato Art, Horton Media,
Colosseurn, City Managment Group,
etc.
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Dnevna navika uspjesnih

Achievements

What makes the members of this team particularly
proud is the fact that eKapia.ba, according to
information of portals alexacom and alexa-bacom, is
the first business portal of Bosnia and Herzegovina,
Cwer 15,000 businesses and managers, portal users,
cenfirm this fact, as they have nvested their
confidence and trust with the eKapya team in terms of
receiving timely and comprehensve nformation. Al
these facts make it the fastest-growing ecanomic
Internet portal m the region! Guided by desires and
needs of all users and clients, the business-nvestment
portal is available in languages of peaples in Bosnia and
Herzegovina, e, everything is available in three
languages and used on Bosnan/Serbzn/Croatian
languages, while preparations are underway for the
option of using English and German language versions.

History
Changes in the social-economic system and transition
to modern capitalism that took place at the territory
of Bosnia and Herzegovina and the region brought
along important changes in the way econamic subjects
do business. For some this change meant 2 painful
end, while for others it was an cpportunity for 2 new
beginning in a changed environment that demanded
adjusting ta the modem pace and method of work,
Namely, faced with a new market economy, SMEs
faund themselves in an entirely new world of business,
in which survival, successful and profitable

BPOU> ),

performance depend exclusively on ther own
potentials and competitive advantages.

Competitive environment and market game in
which anly the best succeed marked the beginning of
a new way of deing business, in which the imperative
is to always be ahead of others, and in the right place
at the right time. The world of modern business of
the 21st century quickly
extended to this region as
well, and the very foundation
an which the new system

» rests is the information

- M exchange, whose accurateness
JOVI B and timely dissemination
‘ ‘ represents the distinction
between Company’s success
and fallure
Far more than five years,

amely since 2004, the
busness-investment partal
eKapya has been the
undisputable information
engine of modern business on
the territory of Bosnia and
Herzagovina. Serbia and the
greater region of Southeast
Europe
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Product

Since its establishment in 2004, the eKapja portal graw

nto the strongest business portal in Bosmia and
Herzegovina and with an annual growth of aver 40

percent, pract u‘ally servicing all important companes in

8H and Serbia. This fact alone undoubtedly pr ovides

opportunities for nformation exchange for all key market

pretplatnika od

40.

u posljednjih
godinu dana

se dnevno procitaju

tdokumenta, a

32500 podataka

pretrazi

players, who because of eKapja portal can becorne your
business partners toa

The goal of the investment-business system of
eKapija is to accelerate and simplify access to hgh-quality
nfoemation about business and investment oppartuniies
n the region of South-East Eurcpe, and to provide its
clients with quick and timely access to information
pertinent to their business operaticns.

Professsonal journalists, busness and investment
analysts, economists, [T professionals and marketing
experts gathered around this unique project work 24
hours a day ensurng that each user receives the right
nformation at the rght time, thus making this very partal
their most mportant business network

Having in mind that the ablity of finding a contact of
a potental new busmness asscaate, buyer or chent, as well
as timely information about cument economic events n
own industry and the local, as well as regional market,
represent, in fact, the key competitve advantage of
companies, particularty SMEs - the mission of eKapija
portal was clear from the very beginning. Assistance for
small and medium comganees that do not have
substantial budgets or separate departments for
manitarng economic trends and events in the region and
the respectve industry branches inwhich they operate

On the territory of Basnia and Herzegovina eXapija
pravides service by using two popular meda — Intemet
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"We musuro our success by the success of ¢ our users”
Azra Aragie-Catovié, Managing Dlrmonl(amh
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Tourst Film (ITEF)
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eKapija

) Average annual production of documents within
eKapija portal is arcund 19,000 news items and
reports and 26,000 tenders

Y Number of business subjects registered in

eKapia database amounts to amazing | 10,000,

) The rate of renewed subscriptions is 80 percent,
which is the greatest proof of user confidence

D The average reading rating is 45,200 documents
daily, and 32,500 data searches daily

D Recipient of the award WebAward Me for
BH page in the category of media
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